BAPHAHT 3

dopmupyeman(sie) (onenusaeman(pie)) romneTer up a(pm)

[ME-2 [MpoeRTHpOBEHHE COBEKTOBE BHMIVAIRHOH HHOOpPMALMH, MAEHTH(MHALMH M HOMMYHMHALUMHM B YacTH
XY IOMECTEEHHO-TEXHH YL CKOH Pa3paboTHH TH3aHH-NPOEKT 0B 05LeKT 0B BHIVANEHOH MHGOPM ALK, I eHTHHHMEALH
H EOMMYHHEAUMH (0T «[TpoeRTHp 0BAHKME DBBERT OB BH3IVATEHON MHOOPMALMH, U eHTHOMEATIHK H KOMMYH HEALTHH:
BEIIETIEH A UACTHUHD)

dopMupyeMbie (0L eHHBAEMBIE) HEIHEATO PbI AOCTHHEHHA ROMITSTEHIHIT:

[MK-21 AHAMM3IMpYeT HHGOPM ALK ED, HeoBXoI MMy I8 paboTel HAT TM3aHH-MPOSKT 0M

[TK-2.6 UcnoneayeT npod e CCH OHATTEHYED TEPMHH OI0THED B 0BT ACTH TH3 8 HA

CHTyauHOoHHOe 3aaaHMe N21

[IpoMMTAATE TEKCT, NEpEBEIHTE 70 M COCTABLTE HeBoMblioe SWMmMAary. 330aHTe BOMPockl K TEKCTY H BEIMHIIHTE
CNOER, OTHOCALHEACA K JIEKCHEE TH3aHHa. [[poaHamM3vpyHTe MH O PMATIMED, HeobXoOMM YD IS paboTkl HAT TH3 8l H-
MPOEKTOM.

Graphic designers

Graphic designers develop designs for marketing collateral, product fllustrations, brand identities and websites
using computer software They are skilled at merging technical skill with artistic ability to create a design that
communicates with its desired audience. Graphic designers may work independently or in an agency setting. Skills in
demand: 1) Adobe Photoshop; 2) Adobe InDesign; Adobe [llustrator.

Interior designer

Professionals inthis occupation work with interior spaces to improve the safety, functionality and aesthetic appeal
of the area. They select color schemes, furniture, flooring, lighting and all other elements of a room or building. They
sketch their ideas or use design software to communicate their plans with the architects, structural engineers and
builders who bring their designs to life. Skills in demand: 1) Space planning; 2) Computer Aided Drafting/Design (CAD)
Software; 3) Adobe Photoshop.

Multimedia artist & animator

These professionals create animation and special effects for movies, television,

video games and other forms of media—both two-dimensional and three-dimensional. They work with teams of
animators and artists to bring ideastolife

using computer software or by writing their own computer code. Some work in

studios or offices, but many are self-employed and work from home.

Skillsin demand: 1) Adobe Acrobat; 2) Graphic design; 3) JavaScript.

Photographer

Photographers utilize their creativity and composition skills alongside their technical expertise to capture
photographs that tell a story or document an event. The majority work with digital cameras and editing software to
capture subjects in commerrial-quality images. Some travel to a location to shoot an event or scenery, while others
have their own studio for portraits, commercial or artistic work. Skills in demand: 1) Photo editing; 2) Marketing; 3)
Product sale and delivery.

User experience (UX) designer

UX designers are devoted to making websites, mobile application, software or video games easier and more
intuitive for users. They study and evaluate how people feel about a particular system and design their product to cater
to the needs of the user. They also analyze the specific components of the system such as usefulness, value, credibility
and accessibility. Skillsin demand: 1) Adobe Photoshop; 2) JavaScript; 3) Prototyping.

CuTyauHoHHOe 33 naHde N22

Henomeaya npodeccHoHATEHYE TEPMMHOIOTHE B 0BNACTH TH3IAHHA, NepeBeTHMTE NPEeNNOMeHWA C PYCCHOMD Ha
BHTTTHH CHMH.

OnHO M3 CAMBIX MTPHMEY ATETEHBIX M0MEIEHWH KOPABIa BRITIONHEHD B CTHIE MOIepH. OTIHYMTENEHOH YepTokH
CTHIA MOIEPH ABTAKTCA PACTMTENEHEIE YV30phl KOMHATA yEpameHa GpecKamMH, PACTMCAEHHEIME BpYIHYED. MHOrHe
MpenMeTEl MeSend BRIMONHEHE! B QOpMe LBETOUHEIX GYTOHOB. M3dmuele MMHMM W OTORIKA B CTHIE POEOKD

XAPAKTEPHMIVIOT Newop OGMOMMoTeR. [OH3aHHEpD MCMONL30BAN ECHMIETCHHMH CTMIE NpH 0hOpMIEHMHM TDCTHHOMN
OrpoMHEIE KaMeHHEIE CEYIEITYPEL PAcTIONoMXeHE! N0 BoRaM cleHel. CTHIL DpaHuMK 18-0ro BEKa XEPAKTEDH3VETCA
BOrATEIM M YTOHUEHHBIM JIEEODOM.

TMHCEMEHHBIH OMPOC

Bompoc 1 B uen 33K MOUAT O TUTECEL M HET OCTATHH NOCTMOIEPHHIMA B chepe TH3aiHa?

Bonpoc 2 Karue CyIecTEMTENEHEIE He IO A0TCA 0BIMeMy MPABHITY?




Bonpoc 3

UHTepEep T0JDREH BEITE KPACHBERIM HITH VI 0EHBIM?

Bonpoc 4

KaKrue Neprn ek THEERL PA3BMTHA ¥ NoIHrpadiuecROro TH3aHHA?

Bonpoc 5

Kar MeHANack chepa MM3IAHHA B BEIYIIHY CTPAHAY MU PA?
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CNOER, OTHOCALHEACA K JIEKCHEE TH3aHHa. [[poaHamM3vpyHTe MH O PMATIMED, HeobXoOMM YD IS paboTkl HAT TH3 8l H-
MPOEKTOM.

Graphic designers

Graphic designers develop designs for marketing collateral, product fllustrations, brand identities and websites
using computer software They are skilled at merging technical skill with artistic ability to create a design that
communicates with its desired audience. Graphic designers may work independently or in an agency setting. Skills in
demand: 1) Adobe Photoshop; 2) Adobe InDesign; Adobe [llustrator.

Interior designer

Professionals inthis occupation work with interior spaces to improve the safety, functionality and aesthetic appeal
of the area. They select color schemes, furniture, flooring, lighting and all other elements of a room or building. They
sketch their ideas or use design software to communicate their plans with the architects, structural engineers and
builders who bring their designs to life. Skills in demand: 1) Space planning; 2) Computer Aided Drafting/Design (CAD)
Software; 3) Adobe Photoshop.

Multimedia artist & animator

These professionals create animation and special effects for movies, television,

video games and other forms of media—both two-dimensional and three-dimensional. They work with teams of
animators and artists to bring ideastolife

using computer software or by writing their own computer code. Some work in

studios or offices, but many are self-employed and work from home.

Skillsin demand: 1) Adobe Acrobat; 2) Graphic design; 3) JavaScript.

Photographer

Photographers utilize their creativity and composition skills alongside their technical expertise to capture
photographs that tell a story or document an event. The majority work with digital cameras and editing software to
capture subjects in commerrial-quality images. Some travel to a location to shoot an event or scenery, while others
have their own studio for portraits, commercial or artistic work. Skills in demand: 1) Photo editing; 2) Marketing; 3)
Product sale and delivery.

User experience (UX) designer

UX designers are devoted to making websites, mobile application, software or video games easier and more
intuitive for users. They study and evaluate how people feel about a particular system and design their product to cater
to the needs of the user. They also analyze the specific components of the system such as usefulness, value, credibility
and accessibility. Skillsin demand: 1) Adobe Photoshop; 2) JavaScript; 3) Prototyping.
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Henomeaya npodeccHoHATEHYE TEPMMHOIOTHE B 0BNACTH TH3IAHHA, NepeBeTHMTE NPEeNNOMeHWA C PYCCHOMD Ha
BHTTTHH CHMH.

OnHO M3 CAMBIX MTPHMEY ATETEHBIX M0MEIEHWH KOPABIa BRITIONHEHD B CTHIE MOIepH. OTIHYMTENEHOH YepTokH
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Bomnpoc 1 Korma W B HAK Y THAX TP e U 0 eH HH yroTpebngetca rmaron shall?

Bonpoc 2 Kak cTHnH "peTpo” ¥ "BMHTAX TIOBIMANK HA TPEHIE B chepe TH3aAHA?




Bonpoc 3

C HarHM TPYOHOCTAMH CTANIKHBAKTCA MﬁHEm MpH MOOeNHp CBAaHHHE CBOHX TID DEHTOE?

Bonpoc 4

Kar obpazyerca Byoyiiee BpeMa B aHITTHACKOM?

Bonpoc 5

Kar pa3paboTaTh DM 3aHH NponyETa?
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Graphic designers

Graphic designers develop designs for marketing collateral, product fllustrations, brand identities and websites
using computer software They are skilled at merging technical skill with artistic ability to create a design that
communicates with its desired audience. Graphic designers may work independently or in an agency setting. Skills in
demand: 1) Adobe Photoshop; 2) Adobe InDesign; Adobe [llustrator.

Interior designer

Professionals inthis occupation work with interior spaces to improve the safety, functionality and aesthetic appeal
of the area. They select color schemes, furniture, flooring, lighting and all other elements of a room or building. They
sketch their ideas or use design software to communicate their plans with the architects, structural engineers and
builders who bring their designs to life. Skills in demand: 1) Space planning; 2) Computer Aided Drafting/Design (CAD)
Software; 3) Adobe Photoshop.

Multimedia artist & animator

These professionals create animation and special effects for movies, television,

video games and other forms of media—both two-dimensional and three-dimensional. They work with teams of
animators and artists to bring ideastolife

using computer software or by writing their own computer code. Some work in

studios or offices, but many are self-employed and work from home.

Skillsin demand: 1) Adobe Acrobat; 2) Graphic design; 3) JavaScript.

Photographer

Photographers utilize their creativity and composition skills alongside their technical expertise to capture
photographs that tell a story or document an event. The majority work with digital cameras and editing software to
capture subjects in commerrial-quality images. Some travel to a location to shoot an event or scenery, while others
have their own studio for portraits, commercial or artistic work. Skills in demand: 1) Photo editing; 2) Marketing; 3)
Product sale and delivery.

User experience (UX) designer

UX designers are devoted to making websites, mobile application, software or video games easier and more
intuitive for users. They study and evaluate how people feel about a particular system and design their product to cater
to the needs of the user. They also analyze the specific components of the system such as usefulness, value, credibility
and accessibility. Skillsin demand: 1) Adobe Photoshop; 2) JavaScript; 3) Prototyping.

CuTyauHoHHOe 33 naHde N22

Henomeaya npodeccHoHATEHYE TEPMMHOIOTHE B 0BNACTH TH3IAHHA, NepeBeTHMTE NPEeNNOMeHWA C PYCCHOMD Ha
BHTTTHH CHMH.

OnHO M3 CAMBIX MTPHMEY ATETEHBIX M0MEIEHWH KOPABIa BRITIONHEHD B CTHIE MOIepH. OTIHYMTENEHOH YepTokH
CTHIA MOIEPH ABTAKTCA PACTMTENEHEIE YV30phl KOMHATA yEpameHa GpecKamMH, PACTMCAEHHEIME BpYIHYED. MHOrHe
MpenMeTEl MeSend BRIMONHEHE! B QOpMe LBETOUHEIX GYTOHOB. M3dmuele MMHMM W OTORIKA B CTHIE POEOKD

XAPAKTEPHMIVIOT Newop OGMOMMoTeR. [OH3aHHEpD MCMONL30BAN ECHMIETCHHMH CTMIE NpH 0hOpMIEHMHM TDCTHHOMN
OrpoMHEIE KaMeHHEIE CEYIEITYPEL PAcTIONoMXeHE! N0 BoRaM cleHel. CTHIL DpaHuMK 18-0ro BEKa XEPAKTEDH3VETCA
BOrATEIM M YTOHUEHHBIM JIEEODOM.

TMHCEMEHHBIH OMPOC

Bonpoc1 Kak obpa3yercd MHOMEeCTEEHH 08 WHOI O CYILECTEHTE TEHEIX?

Bonpoc 2 Kak obpa3yoTcea MpUIAraTeIEHEE?




Bonpoc 3 B HAKMX CNYYIAAY MCTIONE3VEOTCA PAa3TOBOPHBIH, GOPMATEHEIN M HEHTD AJIEH EIH THITEL
BHIMHACEOTD A3LIKA?
Bonpoc 4 BueM COCTOMT OTIHMME TPEX CPABHM TR BHEIX THIIOB NPHIArATeIEHEX?

Bonpoc 5

Karue MKOIEI [M3aHH A CYIIECTEVEOT B COBPEMEHH OM MHpE?




BapuaHmei 3adaHuii dna koHmponsHoi padomb: N2 4

BAPHAHT1

dopmupyeman(sie) (onenusaeman(pie)) romnerer up a(pm)

[ME-2 [MpoeKTHPOBEHHE COBEKTOBE BHMIVAIEHOH HMHOOpMAUMH, MAEHTHOMHALMM M HOMMYHMHALUMM B YacTH
XY IOMECTEEHHO-TEXHHYE CKOH Pa3paboTHM TH3aHH-NPOEKT OB 05LeKT0R BH3VANEHOH MHGOPMALHH, I eHTHHHMEALMH
M EOMMYHHEALHK [OTD «[IpoeKTHP OBAHKME 0BBEKT OB BM3VAIEHON HHOOPMALIHK, MIeHTHOHMEALMK M KOMMYHHRALIHH
BEIENEH A YACTHUH D)

dopMupyeMble (oL eHHEAEMBIE) MEIHEATO DB AOCTHHEHHA KOMITSTEH IIHIL:

[TK-21 AHAMMIMPYeT HHGOPM AL ED, HeoBX0I MMy A PaboTel HAT TH3AHH-TIPOSKT 0M

[TK-2.6 UcnoneayeT npod e CCH OHATTEHYED TEPMHH OI0THED B 0BT ACTH TH3 8l HA

CHTyauHOoHHOe 3aaaHHe N21

[TpoUHTRATE TEKCT, MEPEEENIHTE T0 M COCTABETE HeBOMEILIDE SUMMArY. 388 Te BOMPOCk K TEKCTY M BEINTHLIHTE
CNOER, OTHOCALHEACA K JIEKCHEE TH3aHHAa. [[poasamM3vpyHTe MH O PMATIMED, HeobXoOHMM YD IS paboTkl HAT W3 8l H-

DEKTOM.

® Balance is the concept of visual equilibrium, and relates to our physical sense of balance. It is a reconciliation of
opposing forces in a composition that results in visual stability. Most successful compositions achieve balance in one of
two ways: symmetrically or asymmetrically. Balance in athree dimensional object is easy to understand, if balance isn't
achieved, the object tips over. To understand balance in a two dimensional composition, we must use our imaginations
to carry this three dimensional analogy forward to the flat surface Symmetrical balance can be described as having
equal "weight" on equal sides of a centrally placed fulcrum. It may also be referred to as formal balance When the
elements are arranged equally on either side of a central axis, the result is Bilateral symmetry. This axis may be
horizontal or vertical [t is also possible to build formal balance by arranging elements equally around a central point,
resulting in radial symmetry.

There is a variant of symmetrical balance called approximate symmetry in which equivalent but not identical
forms are arranged around the ful crum line. Asymmetrical balance, also called informal balance, is more complex and
difficult to enwvisage. It involves placement of objects in a way that will allow objects of varying visual weight to balance
one another around a fulcrum point. This can be best imagined by envisioning a literal balance scale that canrepresent
the visual "weights" that can be imagined in a two-dimensional composition. For example, it is possible to balance a
heavy weight with a cluster of lighter weights on equal sides of a fulcrum; in a picture, this might be a cluster of small
objects balanced by a large object. It is also possible to imagine objects of equal weight but different mass (such as a
large mass of feathers versus a small mass of stones) on equal sides of a fulcrum. Unequal weights can even be
balanced by shifting the fulcrum point on our imaginary scale. Whether the solution is simple or complex, some form
of balance can be identified in most successful compositions.

CHTyauHOoHHOe 3aaHHe N22

HMcnonesya npodeccHoHANEHYR TEPMHHMIOIHE B 0BNACTH IHM3aiHA, NepesedHTe NPelIoieH|A © PYCCEOTD HA
BHTTIHEH CHHIL

UudpoBsle MedaTHEIE MANMHEL 00M8JRKT YHMEANEHOH CrnocofHOCTERD BREIIONHATE ONEPAlMH, KOTOPEIE
HEBO3MOMHO BOCMPOM3BECTH B PAMEAX TPagMUMOHHOH TexHonorHH. B oMdpoBoM MedaTHoM YCTpoHCTEE NpH
PENpoOyUHPOBAHH K H300pameHH e PopMHPYETCA MHOTOKPATHC — [0 KOJMMYE CTEY He 06X 0dMMEDX KoMHH, [TeuaTarnman
MNOBEPXHOCTE HOpPMHPYeTCA KadHH Pa3 1A EaXA0H OTNedaTeIBAEMOH KOMHH. 3T0 NOoMHOCTHD OTIMYAET ero oT
TP a MM 0HHOID MeYaTHOrD NpoLecca, NpH KOTopoM HIobparKeHHe HA MeYaATAIIeH MNoBepXHOCTH CO30aeTed oOHH
pa3, a KoMHH MNpoM3BOOATCA © JAHHOH MedaTHOH NoBepxHocTH. MMeHHo mo 3ToM NpMuMHe UMGpPOBAA MeYaTh
oBIANAET MeHBIIEH TP OM3BOIHMTENEH OCTER . OIHAKO VHHEATEHOCTE TAHHOM TEXHONOTHH JAKNKRAETCA B TOM, UTO OHA
IEET HOBYH) BO3MOMHOCTE QOPMMPOEATE M306paMeHHe A KAXNIOH HOBOH HOMWMH. MTobas EOMMA Ha MedYaTHOH
MOBEPXHOCTH MOMET NOJBEPraTeCd MIMEHEHMAM, JT0 OTEPRIBRET HOEBHIH MMpP MEYaTHEIX BOSMOMHOCTEH - MEYATE
MepeMeHHEX JAHHELL,

TMHCEMEHHBIH OMIPOC
Bonmpoc 1 KTo 13 coBpeM eHHEIX TM3aHH P OB N06MNCA Bolkbery yenexa?
Bonpoc 2 Kak noMeH SIIHCE MeToOkl HCMONIEI0BAHHA TH3aiAHAT?
Bompoc 3 YTp TAKOE TAHAIAGTHEIN TH3aHH?

Karue gononHHTeIEHELE CrocobEl BREIDA¥EHHA EF,IE.FI.T.{EI'D BpeMeEHH B AHTTIHH CKOM BEI

Bonpoc 4
P IHaARTE?

Bompoc 5 YeM Beb-IH38HH OTNHYAETCA 0T IPaduyeckoro?
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Balance is the concept of visual equilibrium, and relates to our physical sense of balance. It is a reconciliation of
opposing forces in a composition that results in visual stability. Most successful compositions achieve balance in one of
two ways: symmetrically or asymmetrically. Balance in a three dimensional object is easy to understand; if balance isn't
achieved, the object tips over. To understand balance in a two dimensional composition, we must use our imaginations
to carry this three dimensional analogy forward to the flat surface Symmetrical balance can be described as having
equal "weight" on equal sides of a centrally placed fulcrum. It may also be referred to as formal balance When the
elements are arranged equally on either side of a central axis, the result is Bilateral symmetry. This axis may be
horizontal or vertical It is also possible to build formal balance by arranging elements equally around a central point,
resulting in radial symmetry.

There is a variant of symmetrical balance called approximate symmetry in which equivalent but not identical
forms are arranged around the ful crum line. Asymmetrical balance, also called informal balance, is more complex and
difficult to enwvisage. It involves placement of objects in a way that will allow objects of varying visual weight to balance
one another around a fulcrum point. This can be best imagined by envisioning a literal balance scale that canrepresent
the visual "weights" that can be imagined in a two-dimensional composition. For example, it is possible to balance a
heavy weight with a cluster of lighter weights on equal sides of a fulcrum; in a picture, this might be a cluster of small
objects balanced by a large object. It is also possible to imagine objects of equal weight but different mass (such as a
large mass of feathers versus a small mass of stones) on equal sides of a fulcrum. Unequal weights can even be
balanced by shifting the fulcrum point on our imaginary scale. Whether the solution is simple or complex, some form
of balance can be identified in most successful compositions.

CHTyauHOoHHOe 3aaaHHe N22

HMcnoneaya npodeccHoHANEHYR TEPMHHMIOIHI B 0ONACTH IHM3AfHA, NepesedHTe NPelIoeHHA © PYCCEOTD HA
BHTTIHEH CHHIL

UudpoBsle MedaTHEIE MANMHEL 00M8JRKT YHMEANEHOH CrnocofHOCTERD BREIIONHATE ONEPAlMH, KOTOPEIE
HEBO3MOMHO BOCMPOM3BECTH B PAMEAX TPagMUMOHHOH TexHonorHH. B oMdpoBoM MedaTHoM YCTpoHCTEE NpH
pPENPOIVLHMPOBAHMH H3obpameHH e HopMHpPYeTCd MHOTORD ATHD — M0 KOIHYeCTEY HeobX oOHM EIX KoM, [TedaTamman
MNOBEPXHOCTE HOpPMHPYeTCA KadHH Pa3 1A EaXA0H OTNedaTeIBAEMOH KOMHH. 3T0 NOoMHOCTHD OTIMYAET ero oT
TP a MM 0HHOID MeYaTHOrD NpoLecca, NpH KOTopoM HIobparKeHHe HA MeYaATAIIeH MNoBepXHOCTH CO30aeTed oOHH
pa3, a8 KoMHH MNpoM3BOOATCA © NAHHOH MedaTHOH NoBepxHocTH. MMeHHo mo 3ToM NpMuMHe UMGpPOBAA MedaTh
0BIaIaeT MeHBIIEH NP OM3B0IHMTENEH OCTREY . DTHAKD YHHUEANEHOCTE JAHHOH TEXHOIOTHH JRKIKMAeTCA B TOM, UTO DHA
IEET HOBYH BOIMOMHOCTE GOPMUHPOBATE H3I00pAMeHHe IN4 KAWIOH HOBOH HOMMK. MMo6ad HKOMMA HA MeYaTHOH
MOBEPXHOCTH MOMET NOJBEPraTeCd MIMEHEHMAM, JT0 OTEPRIBAET HOEBRIH MMpP MEYaTHEIX BOSMOMHOCTEH - MEYATE
MepeMeHHEIX JAHHBLL,

TMHCEMEHHBIH OMIPOC
Bonmpoc 1 B ueM 33E0UAT 0 IITEDCE! M HEI OCTATEM NOCTMOIePHM3MA B cdhepe TH3aiHA?
Bonpoc 2 Karue cyecTEMTENEHEIE He MO AT 0BIeMy MPaBHTy?
Bonpoc 3 HHTepbep DoIDHeH BEITE KPACHEBEIM MITH Y 0GHBIM?
Bonpoc 4 Karue Nepcrn ek THEERL PA3BMTHA ¥ NoIHUrpadie cHOro T 3aHHA?
Bonpoc 5 Kar obpazyioTcea Hapeua?
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[ME-2 [MpoeRTHpOBEHHE COBEKTOBE BHMIVAIRHOH HHOOpPMALMH, MAEHTH(MHALMH M HOMMYHMHALUMHM B YacTH
XY IOMECTEEHHO-TEXHH YL CKOH Pa3paboTHH TH3aHH-NPOEKT 0B 05LeKT 0B BHIVANEHOH MHGOPM ALK, I eHTHHHMEALH
H EOMMYHHEAUMH (0T «[TpoeRTHp 0BAHKME DBBERT OB BH3IVATEHON MHOOPMALMH, U eHTHOMEATIHK H KOMMYH HEALTHH:
BEIIETIEH A UACTHUHD)

dopMupyeMbie (0L eHHBAEMBIE) HEIHEATO PbI AOCTHHEHHA ROMITSTEHIHIT:

[MK-21 AHAMM3IMpYeT HHGOPM ALK ED, HeoBXoI MMy I8 paboTel HAT TM3aHH-MPOSKT 0M

[TK-2.6 UcnoneayeT npod e CCH OHATTEHYED TEPMHH OI0THED B 0BT ACTH TH3 8 HA

CHTyauHOoHHOe 3aaaHMe N21

[TpoUHTRATE TEKCT, MEPEEENIHTE T0 M COCTABETE HeBOMEILIDE SUMMArY. 388 Te BOMPOCk K TEKCTY M BEINTHLIHTE
CNOER, OTHOCALHEACA K JIEKCHEE TH3aHHa. [[poaHamM3vpyHTe MH O PMATIMED, HeobXoOMM YD IS paboTkl HAT TH3 8l H-
MpOEKTOM.

Balance is the concept of visual equilibrium, and relates to our physical sense of balance. It is a reconciliation of
opposing forces in a composition that results in visual stability. Most successful compositions achieve balance in one of
two ways: symmetrically or asymmetrically. Balance in a three dimensional object is easy to understand; if balance isn't
achieved, the object tips over. To understand balance in a two dimensional composition, we must use our imaginations
to carry this three dimensional analogy forward to the flat surface Symmetrical balance can be described as having
equal "weight" on equal sides of a centrally placed fulcrum. It may also be referred to as formal balance When the
elements are arranged equally on either side of a central axis, the result is Bilateral symmetry. This axis may be
horizontal or vertical It is also possible to build formal balance by arranging elements equally around a central point,
resulting in radial symmetry.

There is a variant of symmetrical balance called approximate symmetry in which equivalent but not identical
forms are arranged around the ful crum line. Asymmetrical balance, also called informal balance, is more complex and
difficult to enwvisage. It involves placement of objects in a way that will allow objects of varying visual weight to balance
one another around a fulcrum point. This can be best imagined by envisioning a literal balance scale that canrepresent
the visual "weights" that can be imagined in a two-dimensional composition. For example, it is possible to balance a
heavy weight with a cluster of lighter weights on equal sides of a fulcrum; in a picture, this might be a cluster of small
objects balanced by a large object. It is also possible to imagine objects of equal weight but different mass (such as a
large mass of feathers versus a small mass of stones) on equal sides of a fulcrum. Unequal weights can even be
balanced by shifting the fulcrum point on our imaginary scale. Whether the solution is simple or complex, some form
of balance can be identified in most successful compositions.

CHTyauHOoHHOe 3aaaHHe N22

HMcnoneaya npodeccHoHANEHYR TEPMHHMIOIHI B 0ONACTH IHM3AfHA, NepesedHTe NPelIoeHHA © PYCCEOTD HA
BHTTIHEH CHHIL

UudpoBsle MedaTHEIE MANMHEL 00M8JRKT YHMEANEHOH CrnocofHOCTERD BREIIONHATE ONEPAlMH, KOTOPEIE
HEBO3MOMHO BOCMPOM3BECTH B PAMEAX TPagMUMOHHOH TexHonorHH. B oMdpoBoM MedaTHoM YCTpoHCTEE NpH
pPENPOIVLHMPOBAHMH H3obpameHH e HopMHpPYeTCd MHOTORD ATHD — M0 KOIHYeCTEY HeobX oOHM EIX KoM, [TedaTamman
MNOBEPXHOCTE HOpPMHPYeTCA KadHH Pa3 1A EaXA0H OTNedaTeIBAEMOH KOMHH. 3T0 NOoMHOCTHD OTIMYAET ero oT
TP a MM 0HHOID MeYaTHOrD NpoLecca, NpH KOTopoM HIobparKeHHe HA MeYaATAIIeH MNoBepXHOCTH CO30aeTed oOHH
pa3, a8 KoMHH MNpoM3BOOATCA © NAHHOH MedaTHOH NoBepxHocTH. MMeHHo mo 3ToM NpMuMHe UMGpPOBAA MedaTh
0BIaIaeT MeHBIIEH NP OM3B0IHMTENEH OCTREY . DTHAKD YHHUEANEHOCTE JAHHOH TEXHOIOTHH JRKIKMAeTCA B TOM, UTO DHA
IEET HOBYH BOIMOMHOCTE GOPMUHPOBATE H3I00pAMeHHe IN4 KAWIOH HOBOH HOMMK. MMo6ad HKOMMA HA MeYaTHOH
MOBEPXHOCTH MOMET NOJBEPraTeCd MIMEHEHMAM, JT0 OTEPRIBAET HOEBRIH MMpP MEYaTHEIX BOSMOMHOCTEH - MEYATE
MepeMeHHEIX JAHHBLL,

TMHCEMEHHBIH OMIPOC
Bompoc 1 Kar cTHIH "peTpo” ¥ "BMHTAX MOBIMANK HA TPEHIE B chepe TH3aHHA?
Bonpoc 2 C HAKHM TPYIHOCTAMHE CTANKHBAKTCA AH3aHHe PEI MTPH MO el Hp DBAHHH CBOMX P 0ERToE ?
Bompoc 3 Kar obpazyercd Gyoyiiee BpeMa B aHITTHACKOM?
Bompoc 4 Kar pa3paboTaTk QM 3aMH NponyETa?
Bonpoc 5 Harwe NonoIHHTeIEHEIE THIE CPABHeHH A NPHNATaTeNEHEIX CYIIE CTEYIOT?




BAPHAHT 4

dopmupyeman(sie) (onenusaeman(pie)) romneTer up a(pm)

[ME-2 [MpoeRTHpOBEHHE COBEKTOBE BHMIVAIRHOH HHOOpPMALMH, MAEHTH(MHALMH M HOMMYHMHALUMHM B YacTH
XY IOMECTEEHHO-TEXHH YL CKOH Pa3paboTHH TH3aHH-NPOEKT 0B 05LeKT 0B BHIVANEHOH MHGOPM ALK, I eHTHHHMEALH
H EOMMYHHEAUMH (0T «[TpoeRTHp 0BAHKME DBBERT OB BH3IVATEHON MHOOPMALMH, U eHTHOMEATIHK H KOMMYH HEALTHH:
BEIIETIEH A UACTHUHD)

dopMupyeMbie (0L eHHBAEMBIE) HEIHEATO PbI AOCTHHEHHA ROMITSTEHIHIT:

[MK-21 AHAMM3IMpYeT HHGOPM ALK ED, HeoBXoI MMy I8 paboTel HAT TM3aHH-MPOSKT 0M

[TK-2.6 UcnoneayeT npod e CCH OHATTEHYED TEPMHH OI0THED B 0BT ACTH TH3 8 HA

CHTyauHOoHHOe 3aaaHMe N21

[TpoUHTRATE TEKCT, MEPEEENIHTE T0 M COCTABETE HeBOMEILIDE SUMMArY. 388 Te BOMPOCk K TEKCTY M BEINTHLIHTE
CNOER, OTHOCALHEACA K JIEKCHEE TH3aHHa. [[poaHamM3vpyHTe MH O PMATIMED, HeobXoOMM YD IS paboTkl HAT TH3 8l H-
MpOEKTOM.

Balance is the concept of visual equilibrium, and relates to our physical sense of balance. It is a reconciliation of
opposing forces in a composition that results in visual stability. Most successful compositions achieve balance in one of
two ways: symmetrically or asymmetrically. Balance in a three dimensional object is easy to understand; if balance isn't
achieved, the object tips over. To understand balance in a two dimensional composition, we must use our imaginations
to carry this three dimensional analogy forward to the flat surface Symmetrical balance can be described as having
equal "weight" on equal sides of a centrally placed fulcrum. It may also be referred to as formal balance When the
elements are arranged equally on either side of a central axis, the result is Bilateral symmetry. This axis may be
horizontal or vertical [t is also possible to build formal balance by arranging elements equally around a central point,
resulting in radial symmetry.

There is a variant of symmetrical balance called approximate symmetry in which equivalent but not identical
forms are arranged around the ful crum line. Asymmetrical balance, also called informal balance, is more complex and
difficult to enwvisage. It involves placement of objects in a way that will allow objects of varying visual weight to balance
one another around a fulcrum point. This can be best imagined by envisioning a literal balance scale that canrepresent
the visual "weights" that can be imagined in a two-dimensional composition. For example, it is possible to balance a
heavy weight with a cluster of lighter weights on equal sides of a fulcrum; in a picture, this might be a cluster of small
objects balanced by a large object. It is also possible to imagine objects of equal weight but different mass (such as a
large mass of feathers versus a small mass of stones) on equal sides of a fulcrum. Unequal weights can even be
balanced by shifting the fulcrum point on our imaginary scale. Whether the solution is simple or complex, some form
of balance can be identified in most successful compositions.

CHTyauHOoHHOe 3aaaHHe N22

HMcnoneaya npodeccHoHANEHYR TEPMHHMIOIHI B 0ONACTH IHM3AfHA, NepesedHTe NPelIoeHHA © PYCCEOTD HA
BHTTIHEH CHHIL

UudpoBsle MedaTHEIE MANMHEL 00M8JRKT YHMEANEHOH CrnocofHOCTERD BREIIONHATE ONEPAlMH, KOTOPEIE
HEBO3MOMHO BOCMPOM3BECTH B PAMEAX TPagMUMOHHOH TexHonorHH. B oMdpoBoM MedaTHoM YCTpoHCTEE NpH
pPENPOIVLHMPOBAHMH H3obpameHH e HopMHpPYeTCd MHOTORD ATHD — M0 KOIHYeCTEY HeobX oOHM EIX KoM, [TedaTamman
MNOBEPXHOCTE HOpPMHPYeTCA KadHH Pa3 1A EaXA0H OTNedaTeIBAEMOH KOMHH. 3T0 NOoMHOCTHD OTIMYAET ero oT
TP a MM 0HHOID MeYaTHOrD NpoLecca, NpH KOTopoM HIobparKeHHe HA MeYaATAIIeH MNoBepXHOCTH CO30aeTed oOHH
pa3, a8 KoMHH MNpoM3BOOATCA © NAHHOH MedaTHOH NoBepxHocTH. MMeHHo mo 3ToM NpMuMHe UMGpPOBAA MedaTh
0BIaIaeT MeHBIIEH NP OM3B0IHMTENEH OCTREY . DTHAKD YHHUEANEHOCTE JAHHOH TEXHOIOTHH JRKIKMAeTCA B TOM, UTO DHA
IEET HOBYH BOIMOMHOCTE GOPMUHPOBATE H3I00pAMeHHe IN4 KAWIOH HOBOH HOMMK. MMo6ad HKOMMA HA MeYaTHOH
MOBEPXHOCTH MOMET NOJBEPraTeCd MIMEHEHMAM, JT0 OTEPRIBAET HOEBRIH MMpP MEYaTHEIX BOSMOMHOCTEH - MEYATE
MepeMeHHEIX JAHHBLL,

TMHCEMEHHBIH OMIPOC
Bonmpoc 1 Kar obpa3yercd MHOEE CTEEHH 08 WHOIO CYILECTEHTE TEHEIX
Bonpoc 2 Kar obpa3yioTea MpUIAraTe IEHEE?
Bompoc 3 B HAKMX CNYYIATY MCTIONE3YVEOTCA PA3TOBOPHBIH, POPMATEHEIN M HEHTD AJBH BIH THITEL

BHITIHACKOTD A3EIKA?

BDTI]JIDE 4 EueM cocTOMT OTIHYH E Tpex CpPaBHHMTENBHBIX THIIOE NMPHIIAraTellb HEIX?

Bonpoc 5 Karue MKOIEI [M3aHH A CYIIECTEVEOT B COBPEMEHH OM MHpE?







BAPHAHT 5

dopmupyeman(sie) (onenusaeman(pie)) romneTer up a(pm)

[ME-2 [MpoeRTHpOBEHHE COBEKTOBE BHMIVAIRHOH HHOOpPMALMH, MAEHTH(MHALMH M HOMMYHMHALUMHM B YacTH
XY IOMECTEEHHO-TEXHH YL CKOH Pa3paboTHH TH3aHH-NPOEKT 0B 05LeKT 0B BHIVANEHOH MHGOPM ALK, I eHTHHHMEALH
H EOMMYHHEAUMH (0T «[TpoeRTHp 0BAHKME DBBERT OB BH3IVATEHON MHOOPMALMH, U eHTHOMEATIHK H KOMMYH HEALTHH:
BEIIETIEH A UACTHUHD)

dopMupyeMbie (0L eHHBAEMBIE) HEIHEATO PbI AOCTHHEHHA ROMITSTEHIHIT:

[MK-21 AHAMM3IMpYeT HHGOPM ALK ED, HeoBXoI MMy I8 paboTel HAT TM3aHH-MPOSKT 0M

[TK-2.6 UcnoneayeT npod e CCH OHATTEHYED TEPMHH OI0THED B 0BT ACTH TH3 8 HA

CHTyauHOoHHOe 3aaaHMe N21

[TpoUHTRATE TEKCT, MEPEEENIHTE T0 M COCTABETE HeBOMEILIDE SUMMArY. 388 Te BOMPOCk K TEKCTY M BEINTHLIHTE
CNOER, OTHOCALHEACA K JIEKCHEE TH3aHHa. [[poaHamM3vpyHTe MH O PMATIMED, HeobXoOMM YD IS paboTkl HAT TH3 8l H-
MpOEKTOM.

Balance is the concept of visual equilibrium, and relates to our physical sense of balance. It is a reconciliation of
opposing forces in a composition that results in visual stability. Most successful compositions achieve balance in one of
two ways: symmetrically or asymmetrically. Balance in a three dimensional object is easy to understand; if balance isn't
achieved, the object tips over. To understand balance in a two dimensional composition, we must use our imaginations
to carry this three dimensional analogy forward to the flat surface Symmetrical balance can be described as having
equal "weight" on equal sides of a centrally placed fulcrum. It may also be referred to as formal balance When the
elements are arranged equally on either side of a central axis, the result is Bilateral symmetry. This axis may be
horizontal or vertical It is also possible to build formal balance by arranging elements equally around a central point,
resulting in radial symmetry.

There is a variant of symmetrical balance called approximate symmetry in which equivalent but not identical
forms are arranged around the ful crum line. Asymmetrical balance, also called informal balance, is more complex and
difficult to enwvisage. It involves placement of objects in a way that will allow objects of varying visual weight to balance
one another around a fulcrum point. This can be best imagined by envisioning a literal balance scale that canrepresent
the visual "weights" that can be imagined in a two-dimensional composition. For example, it is possible to balance a
heavy weight with a cluster of lighter weights on equal sides of a fulcrum; in a picture, this might be a cluster of small
objects balanced by a large object. It is also possible to imagine objects of equal weight but different mass (such as a
large mass of feathers versus a small mass of stones) on equal sides of a fulcrum. Unequal weights can even be
balanced by shifting the fulcrum point on our imaginary scale. Whether the solution is simple or complex, some form
of balance can be identified in most successful compositions.

CHTyauHOoHHOe 3aaaHHe N22

HMcnoneaya npodeccHoHANEHYR TEPMHHMIOIHI B 0ONACTH IHM3AfHA, NepesedHTe NPelIoeHHA © PYCCEOTD HA
BHTTIHEH CHHIL

UudpoBsle MedaTHEIE MANMHEL 00M8JRKT YHMEANEHOH CrnocofHOCTERD BREIIONHATE ONEPAlMH, KOTOPEIE
HEBO3MOMHO BOCMPOM3BECTH B PAMEAX TPagMUMOHHOH TexHonorHH. B oMdpoBoM MedaTHoM YCTpoHCTEE NpH
pPENPOIVLHMPOBAHMH H3obpameHH e HopMHpPYeTCd MHOTORD ATHD — M0 KOIHYeCTEY HeobX oOHM EIX KoM, [TedaTamman
MNOBEPXHOCTE HOpPMHPYeTCA KadHH Pa3 1A EaXA0H OTNedaTeIBAEMOH KOMHH. 3T0 NOoMHOCTHD OTIMYAET ero oT
TP a MM 0HHOID MeYaTHOrD NpoLecca, NpH KOTopoM HIobparKeHHe HA MeYaATAIIeH MNoBepXHOCTH CO30aeTed oOHH
pa3, a8 KoMHH MNpoM3BOOATCA © NAHHOH MedaTHOH NoBepxHocTH. MMeHHo mo 3ToM NpMuMHe UMGpPOBAA MedaTh
0BIaIaeT MeHBIIEH NP OM3B0IHMTENEH OCTREY . DTHAKD YHHUEANEHOCTE JAHHOH TEXHOIOTHH JRKIKMAeTCA B TOM, UTO DHA
IEET HOBYH BOIMOMHOCTE GOPMUHPOBATE H3I00pAMeHHe IN4 KAWIOH HOBOH HOMMK. MMo6ad HKOMMA HA MeYaTHOH
MOBEPXHOCTH MOMET NOJBEPraTeCd MIMEHEHMAM, JT0 OTEPRIBAET HOEBRIH MMpP MEYaTHEIX BOSMOMHOCTEH - MEYATE
MepeMeHHEIX JAHHBLL,

TMHCEMEHHBIH OMIPOC
Bonmpoc 1 B HAKMX CYYIAA MCTIONEIYETCA DNpeleNeHH BIH ApTHEIR?
Bonpoc 2 KTo 13 coBpeM eHHEIX TM3aHH P OB N06MNCA Bolkbery yenexa?
Bonpoc 3 Kak noMeH SIIHCE MeToOkl HCMONIEI0BAHHA TH3aiAHAT?
Bompoc 4 YTp TAKOE TAHIIIAGTHEIN TH3aHH?
Bompoc 5 Kar cTHIH "peTpo” ¥ "BMHTAX MOBIMANK HA TPEHIE B chepe TH3aHHA?




Bonpocki dna nucsMeHHoro onpoca (dna npoMexcymouHoll ammecmauuu o yuaro wuxes)

KaKr pa3BMBaNCca OM3aiH HA NP OTIFeHWH BCEH MCTOPHK?

Kanue KB TH38HHA CYILE CTEYIOT B COBPEM EHHOM MHpE?

Karie BHILI TH33HHA BE MOMETE HA3BATR?

Kamim DEpEﬂDM HHHOBALUMH M TEXHONOTMHMH NOBNHANTH Ha PE3BHTHe OH33 HHa?

B ueM 33HTHOUAROTCA UK OBl B HeqOCTETEH NOCTM OIePHH3MA B CLIJEFIE ,ILI{?.EFII-IE?

B HAKMX CITyYad MCIIOJIE3VETC HEOTIp e Ie e HHEIA ApTHEIL?

B HAKMX CITy4asa MCIOIE3VETOA O e el eHHEIH ApTHEIL?

C KarHM TPYIOHOCTAMM CTANKHB 3F0TCH ,umaFu-xepm NpH MOOeMHPOBAHMM CBOMX rrpnemnﬂ?

J'JLR'I'FEJII:-HI:I TIH 3KONOTHYEeCKH Be30macHEIe MNpOoEKTEL B COBPEM EHHOM MHpE?

UTo TERO e TAHN A GTHBIH TH3aHH?

Yen 0TIHIALTCH TaHTMah THEIE TH3aHH 0T IpYTHX THIOE?

Kasu & THITEI [TPe I 0 EH A CYIIECTEYEOT B AHITTHHCKOM A3EIRe?

Kax 0BpasyeTod MHOMECTEEHHOE MHCIIO CY e CTEHTE B HEN?

Kanue cyIe cTEMT eBHELE H e MO AT 08 06 IeMy TP ABHITY?

[TepcnexTHEHD M MOJeIHp 0BAHHE BUPTYAIEHEIX PEANEH OCTEH, KAK HANPaBIeHHe 3proHo MHYecHOrD
MpoEKTHPOBAHMA?

Y eM TW3RHHED OTIHYAETON 0T LEKOPATopa’?

Hak co3faTs YTo-To HOBOE eClIH Y3Ee Broe MpHIyMaHo?

WHTepRep DOMHEH BBITE KpACHEEIM HITH ¥ I05HEIM?

Kar pa3paboTars IM3aiH NpoIyETa?

YeM OTITHUAETCA MOP GoN0rH eCHUE pa3bop 0T CHHTAKCHYE CHOTD?

Kanue XAPAKTEPH CTHRH OMMCEIBAKT COBPEMEHHEIH TH3ANH?

Kak noMeHATHCE MeTOIEI MCTIOIIES OBAHHA TH3afiHa?

Yer 0TIHIALTCH MPadiue CHHH TH3aHHEp 0T pEEIAMHOrD TH3aHHepa?

Karue NpeMMyLecTea BEITE Mpad i ec KMM TH3aHHepoM?

Kar 0bpa3yioTea MpHIAraTenEHEIR?

Kar obpa3yioTea Hapeaua’?

E ueM cocTOMT OTIHYHe TpeX CpaBHHTENEHBIX THIIOE MPHITaraTen EHEIX?

Kaxue IoNoIHWTENEHEIE THITEL Cp 8BH EHWA PHTATATEN EHEIX CYILEC TEYIOT?

Kar MeHanack chepa MM3aHHA B BEIYIIKY CTPAHAX MUPA?

Kaxue coBpeMeHHEIR TPEHIEL B chepe DHIANHA, 110 BAIIEMY MHEHWIO, ABIITHT CA Y CIEMTHEIMKM M HEYCTIEITHEIME ?

Yew BebH-TH3aHH OTIMYAETCA 0T FpadHdecKoro?

Kar cTime "peTpo” ¥ "BMHTEN " IOBIMANH HA TP EHIE! B chepe TH3 aHHA?

KTo M3 coOBpEMEHHEIX TH3AHHEPOE T 06K CA 6 OJBIETD Yenexa?

Kaxie Nep crerTHEBE PA3BHTHA ¥ MonurpadyuecKoro JH3IafdHa?

B KaHMx CNyYafsx HCTIONE3VIOTC PAsTOB0 PHEIH, HopMATEHBIH M HEH TPA BEHEIH THITEL 3HTTMACKOMD A36IKA?

Kar obpazyeTca ByIyILes BpeMA B AHITTHACKOM?

Kaxue IoNoIHWTENEHEIE CI0C 06 BRI AMEEHNA BYIYIIErD BpeMEHH B AHIMHICKOM BEI 3HAETE?

Korna ¥ B KAEMX THIaX NP elI0ReHHH yroTpebnaetea raron shall?




BHNeTH A4 MPpoMeRyTOYHOH ATTeCTAHH 0 Dy Yampx e

Bunensi dna mpoMexcymovHol am mecmayuu ofyyuaro wuxca N2 1(3auem (1))

EHIIET1

dopmu pyeman(sie) (onenus aeman(pie)) komnerer up apm)

[IE-2 [MpoeKTHPOBAHHME OBBERTOE BM3VANBHOH MHOOPMALMH, MISHTHOHMKALMH M HKOMMYHMEALWMH B YaCTH
XY IOMECTEEHHO-TEXHH YL CKOM Pa3paboTHH TH3aHH-NPOEKT 0B 05LeKTOR BH3VANEHOH MHOOPM ALK, I eHTHHMEALK
M KOMMYHHEAUMH (0T «[TpoeRTHp oBaHMe 0BT 0B BH3IVAIBHON MHOOPMALMH, M HTHOMEALIMK H KOMMYHHEALIHH:
BEITEIEH A JACTHIHO)

dopmupyeMble (ol eHHBAEMBIE) HEIHKEATO PbI AOCTHHEH A KOMITSTEH IHIl:

[MK-21 AHATHM3IUPYeT HHGOPM AL ED, HeoBXoI MMy I8 paboTel HAM TM3aHH-TIPOEKT 0M

[TK-2 6 McnomeayeT npod e ccl 0HATTEHYE TEPMEH OI0THEO B 0BT ACTH TH3 3l HA

CHTyauHOoHHOe 3aaadHe N21

[TpodHTAATE TEKCT, MEPEERNMTE er0 M COCTABETE HeBOMEILIDE SUMMArY. 3818 Te BOMPOCE K TEKCTY M BEITTHIIHTE
CNOER, OTHOCALIHEC K IEECHEE TH3aHHAa. [[poaHa T 3upyHTe MH GO PMALIMED, HeoBXoOHMM Y U8 paboTkl HAT TH3 aHH-
MpoERTOM.

Product designis anintegral part of the wider process of developing new products, of every type; in most cases, for
volume production. The product design process should ideally dovetail with every part of the wider development
process, but is typically much more involved at the begimming than at the end. The process of product design can have a
wide remit. It typically involves a series of different phases, each one of which helps to build certainty and
understanding as the focus of work narrows, thereby informing awider decision process. [t encompasses:

Briefing. A lmowledge sharing activity, usually prescribed in a briefing document, describing what is required. The
brief can be complex and backed up by research or, equally commonly, not really created until all influencing factors
are better understood. It usually encompasses three main views:

Marketing — The marketing part of the brief will describe the anticipated product, its functionality, positioning
with respect to main competitors and brand imperatives. [t may also have a ‘wish list’ of functions and features. It will
also either refer to, or enclose recent consumer research findings. Technical — The technical part of the brief will
invariably spell out the restrictions on investment for new tooling, existing parts or components that need to be reused,
a preliminary product specification covering performance, cost and intended manufacture, and standards that need to
be respected. [t will usually clarify or inform about key functional criteria that are likely to influence a future design.

Commercial — The commercial part of the brief will typically cover all aspects relating to sales and distribution
including ROI (Return on Investment), sales planning (targets and forecasts), key account needs and the commercial
implications for the new product in the context of other products in the manufacturer's line up. Typical outputs would
include documents and reports.

It is quite rare to find a really comprehensive brief. Invariably, clients work with the design team to help put the
brief together. Typically the ‘brief' is a file containing a record of all of the relevant factors and documents. Research into
social, economic and technological context to establish market relevance. Typically, where available, the client will
supply copies of market research which the manufacturer has carried out. Sometimes, the design company will
recommend and carry out research to fill in gaps inunderstanding and lmowledge about the consumer, the context for
the product's use, or contemporary consumer trends. The typical output of research is reports, and recommendations
arising from them.

Increasingly, designers are asked to form, contribute to, or validate the overall strategy for the product, to provide
direction and context. Such work would typically happen ahead of the briefing (which is usually contingent upon it) and
often ahead of commissioning newresearch. In the relentless search for innovation, such strategic work is often paired
with early idea generation to flesh out future possibiliies. A typical output of this stage would be reports and
recommendations.

New ideas for products that offer key advantages for both consumer and manufacturer. The typical output is
sketrhes, sometimes POP (proof of principle) models, some CAD layouts. The putput will depend very much upon the
nature of the task and its brief. Frequently, the phase kicks off with highly structured idea generation sessions, often
involving key personnel from the client. Preceding phases have typically narrowed the focus for work to a single design
proposal, although aspects of that may yet remain unproven. This phase is all about intent for eventual production and
is largely geared to definition of each and every aspect of the product. The finished model defines in every way what the
final product will be like. What follows can mean any number of things depending upon the client company's capability
and resources. Many companies do not have development resources and rely on their designers to carry through
development to design of parts, specification, prototyping, tooling and production.



This work invariably requires significant 3D CAD work and extensive prototyping and testing in preparation for
production. Alternatively, in a well-resourced comparny, the designers role will more likely be to manage and steer the
process, working closely with the technical team and responding with modifications in response to required changes,
either as aresult of development or from market research.

Product design can encompass any one, or all of these various phases, depending upon the client company's needs.
The activity of product design is always relevant to any company manufacturing physical products, and especially
consumer (or consumer facing) products. Perhaps less obviously, many manufacturers of industrial products will
benefit greatly from the integration of designers, design thinking and design process into their normal development
activities. This is especially true of any manufacturer whose products need an edge in a very competitive sales climate.
For example, many component manufacturers, whose product is a part of someone else's product, will benefit from a
designer's perspective. As well as product manufacturers, the product design process is also widely used within FMCG
(fast moving consumer goods) companies for technical packaging and delivery systems. For any company involved in
the mamifacture and marketing of products, the design of the product impacts upon nearly every aspect of the
company's business. Most obviously and directly, marketing, R&D, and development;, but also, upon logistics,
distribution, sales, PR and customer services.

Therefore, senior management typically exerts such interest and influence over the process. Most crucially, for a
manufacturer, the design of its products is invariably the single most important manifestation ofits brand.

CHTyauHOoHHOe 3aaHHe N22

Mrnoneaya npodeccHoHAMEHYR TEPMHHOIOIHD B 0BNACTH TH3IaiHA, NepesedUTe NPelJIoHeHHA © PYCCHOTD Ha
BHTTTHE CEHEL

VNaHoBKA - SMeMEeHT OpeHJa, KOTOPEIA MIPRET BANHYW MApHETHHIOBYH pofik. [pamMoTHo paspaboTaHHaA
YIAEOBKA, PEIIAET HECKONEKD BAMHEH LMY 331849, Bo-NepBEIX, YIIBHOEKA - HOCHTENE CHMBOJIMEM BpeH[A - T0roTHIA.
Bo-BTOpEIX, OM3aMH YNAKOBKM - MHCTPYMEHT BEIJENEHMA OpeHAA M3 HOHEYPEHTHOID OHDYMEHHMA. B-TPeTHHX,
YIAKOBKA — HOCHTENE MIeoI0rHK BpeHna. B-ueTBAPTED, DM3aHH YIIAKOBKH — BAMHEIN MH (0 PMALM OHHEIH HOCHTETE,
HOTOPEIM MOMET «PACCKA3ATEr 0 MPoIyKTe. OOHOTD NMHINE KPEFTHBA HeOOCTATOWHO, YToBE CO3OATE 3ddeKTHEHE
IH3aMH YIEKOBKH, pE3paboTHA TH3aMHA YIIAKOBKH NODNHA BECTHCE B CTPOrOM COOTEETCTEMH C MIe0NOrHeH BpeHIa,
TONBKO TOLNA YIAKOBKA BYIeT «paboTaThs» HA KOHEUHYIO LeNk — YEEMMYeHHe 0BBEM OB NpoLaK. BawHo NOMHH TS, ITO
pa3paboTHa NM3AHHA YMAHOBKH - NNMTENEHEIE, CHNOMHEIA W TPYIOAMEMH MpoLecc, HMEHHD MO3TOMY IH3AHH
VIAKOBKM HYHHO [OoBepaTk NpodeccHoHanaM B obmactd packaging design. Ho pa3paboTHA YIIAHOBKM HE
OrPaHHUMBAETCA TONEKD CO3IAHM EM JH3aHHA, oIPOMHYEC PoNb B Bopkbe 33 BHMMAaHM e NOTReBHTENA MIPAET TAKME H
fopMa ynaxoeKH. PRapaboTHa yNAKoEKH OPHIHHANEHOH GOpPME! - 3T0 NPoLECe, KOTOPLIH HeMo CpeICTEEHHD CBA3AH C
TEXHHUECKMMH ACTIEKTAMH NPOM3BoACTER, CIeA0BATENEHD, TPeBYeT 0T areHTCTEA HANMYHA CTelHaNK CToE B oBnacT
HH Ty CTpMATLHOTe JH3aHHA,

TMHCEM EHHBIH OMPOC
Bonpoc1 YeM OM3EHHED OTIHYATCA 0T IEKOPAToOpa?
Bonpoc 2 Kar MeHANack chepa MM3aHHA B BEIYIIHY CTPAHAX MU PA?
Bompoc 3 KarmMe qononHUTeIEHEIE O 0C00E BEIPAReHHA By AVIIETD BpEMEeHH B AHTTIHI CHOM BEI
3HaeTe?
Bonpoc 4 B HAKMX CNYYIAA MCTIONEIYETOA Heo Mpe e Ie HH BIF AP THEIIE?

Bonpoc 5 Korma ¥ B HAK X THIAX TP e U 0 eH M yroTpebnaetca rmaron shall?




EHIIET 2

dopmupyeman(pie) (onenusaeman(bie)) RoMneTer ip e )

[IE-2 [poeKTHPOBEHHME OBBERTOE BH3VAIBHOH MHOOPMALMH, MISHTHOHMKALMM M HKOMMYHMEALUWMH B YACTH
XY IOMECTEEHHO-TEXHH YL CKOH Pa3paboTHH TH3aHH-NPOEKT 0B 05LeKT 0B BHIVANEHOH MHGOPM ALK, I eHTHHHMEALH
H EOMMYHHEAUMH (0T «[TpoeRTHp 0BAHKME DBBERT OB BH3IVATEHON MHOOPMALMH, U eHTHOMEATIHK H KOMMYH HEALTHH:
BEIIETIEH A UACTHUHD)

dopMHpyeMble (0LeHHEaeMBle) HEIHKATO PBI J0CTHAKEH HA ROMIeTeH LHH:

[MK-21 AHAMM3IMpYeT HHGOPM ALK ED, HeoBXoI MMy I8 paboTel HAT TM3aHH-MPOSKT 0M

[TK-2.6 UcnoneayeT npod e CCH OHATTEHYED TEPMHH OI0THED B 0BT ACTH TH3 8 HA

CHTyauHOoHHOe 3aaaHMe N21

[TpoUHTRATE TEKCT, MEPEEENIHTE T0 M COCTABETE HeBOMEILIDE SUMMArY. 388 Te BOMPOCk K TEKCTY M BEINTHLIHTE
CNOER, OTHOCALHEACA K JIEKCHEE TH3aHHa. [[poaHamM3vpyHTe MH O PMATIMED, HeobXoOMM YD IS paboTkl HAT TH3 8l H-
MpoEKTOM.

Design is everywhere — and that's why looking for a definition may not help you understand what it is. Design is
everywhere. [t's why you bought the last piece of modern furniture and it is what made online banking possible. The
single word “design”’ encompasses an awful lot, and that's why the understandable search for a single definition leads to
long debates at least. There are broad definitions and specific ones — both have drawbachs. Either they are too general
to be meaningful or they exclude too much. One definition, given by designer Richard Seymour during the Design
Council's Design in Business Week 2002, is ‘'making things better for people’ It emphasizes that design activity is
focused first and foremost on human behaviour and quality of life, not factors like distributor preferences. But nurses
or road sweepers could say they, too, 'make things better for people’

Meanwhile, a definition focused on products or three-dimensional realizations of ideas excludes the work of
graphic designers, service designers and many other disciplines. There may be no absolute definitions of design that
will please everyone, but attempting to find one can at least help us to define the unique set of skills that designers
should have. Design could be viewed as an activity that translates anidea into a blueprint for something useful, whether
it's a car, a building, a graphic, a service or a process. Scientists can invent technologies, manufacturers can make
products, engineers can make them function and marketers can sell them, but only designers can turn a concept into
something that's desirable, viable, commercially successful and adds walue to people's lives. There are many
misconceptions about design. Newspapers and magazines often use 'design’ as a buzzword denoting style and fashion.
The result is that design isrestricted to the surface of things and how they look, and that it's best employed at the end of
the product development process. But good design isn't simply about the surface. Aesthetics is important, but only a
part of a bigger picture.

Good design begins with the needs of the user. No design, no matter how beautiful and ingenious, is good if it
doesn't fulfil a user need. This may sound obvious but many products and services, Wap mobile phone services for
example, failed because the people behind them didn't understand this. Finding out what the customer wants is the
first stage of what designers do. The designer then builds on the results of that inquiry with a mixture of creativity and
commercial insight Although good instinct is a part of the designer's arsenal, there are more scientific ways of making
sure the design hits the mark. Different designers use different methods — combining market research, user testing,
prototyping and trend analysis. These methods help decrease the risk offailure.

Designers, unlike artists, can't simply follow their creative impulses. They work in a commercial enwironment
which means there is a huge number "of considerations influencing the design process. Designers have to ashk
themselves questions such as: is the product they are creating really wanted? How is it different from everything else on
the market? Does it fulfil a need? Will it cost too much to manufacture? Is it safe?

Emphasis on the customer makes design a formidable weapon for any business. Companies have often designed
their way out of failure by creating a product that serves the customer's needs better than its rivals. Design delivered the
operating-system market to Microsoft, rescued Apple Computer and made Sony an electronics giant Putting an
emphasis on design brings creativity into an organization and increases the chance of producing market-leading,
mould-breaking products. As the sophistication of the consumer and global competitionincreases, this becomes more
and more valuable. Innovation in the form of designis the key to success.”

CHTyauHOoHHOe 3aaHHe N22

Mcnonesya npodeccHoHAMEHYED TEPMHHOIOTHI B 0BNACTH TH3alHA, NepesedUTe NPelIoEeHHA © PYCCEOTD HA
BHTTIHE CEHIL

MHTeprep ofMca, ero MeBIMpoBEA M 0QOPMIEHHE 33BMCAT OT TOMD, YTe BRIAJEIBAET YeNOBEK B TEPMMH —
®abuHeT. EciM ¥03aMH paboTaeT 3a KOMIBKOTEROM A0Ma, To ofHc obCcTaENaeTed KoM GopTHOH odMcHOH MeBenki: K
HOMMBITEPHOMY CTOIY NogBHMp a0 TeA IProHOMHYHDE KPeCo M KA A4 KHMT M GyMar. MHTepeep KabHHeTa MOMEeT
BEITE CTAEHIAPTHLIM MM HEeNOBTOPMMEIM, CTRHIAPTHEIA MMEET B CBOEM COCTABE MMM CEMEHHEIH CTOT, pabodee Kpecio,
IHEBAH, KHUAHEIE WEA(E. PRIH00bpasHEIe CTHIM, MHOr00BpasHe MPHMEH AEMEIX MATEPH AJIOE MO3BMIAKT COINABATE



VHHMHANEHEIE BAPHAHTEL JEYXTYMO0BBIe CTONEL M3 MACCHEA HATYDAIBHOrD IepEBA HA NP OTOE BH MM MOMTH BCEX BEKOE
DCTAKTCA CAMBIM  CTOMKMM [pPMCTPACTHEM XO03fM6B JNOMAMHWMX oducoB. COXPAEHAA CTHIE MPOMIILIX  SI10K,
MPOH3IBOIMTEIHN KNACCHYecHOH MebenH 1 o MCoB MpHM eHAKT HOBEHIIME TEXHOI0THHE NPOM3B0ACTEA MATEDHATIOE.
OpHMIMHATEHOE MCMONE30BAHHE PA3NMYHEX MPMEMOE JEKOPHPOBAHHA NOSUEPKMEBART SHCEIHOIMBHOCTE OGMCOB.
TpaIHMUHOHHD MPHMEeHEHHE KOXH B 0d0opMIEHHH MHTEpEepa odMcob. Epecna M IMBAHEI M3 KOMH — He3aMEHMMEIR
DBEBEKRT 0BCTAHOBKM B MHTEPEEDE 3KCKNIIMBHOD odMca. BeckMa pasHoobpaIeH TREORE M TM3aHH HHIDKHEX MKA(GOE
Iona odHca. OHM MOTYT BEITE OTIENEHO CTOALMMKE M BCTPOEHHEIME . MeBIMpoBKA T4 KaBHMHETA TAKKEe NOTONHASTCA
TYMEOH 118 BEMIE0 H 8y IHOTEXHHEM, CTe U amaMu g CD/DVD- IMCHOE M BHIEOKACCET.

THCEM EHHBIH OMPOC
Bonpoc1 Karm 0bpazoM MHHOBALMK M TEXHOOTHH MOBIHANH HA PRIBHTHE TH3 Al HA?
Bonpoc 2 Kakie BUIEI JH3AHH A BB MOMETE HA3BATE?
Bonpoc 3 Kak co3mare YTo-TOo HOBOE eCIIH YK e BCe TPHAYM aHD?
Bonpoc 4 ARTYANEHE] T 3HOJ0THYeCHH 623 0NacHEle NpoeKTE B COBREMEHHOM MHUpe?
Bonpoc 5 B e 33HI0UAHT 04 IINECE M HEI OCTATHH NOCTMOIepHM 3MA B cdhepe TH3aiHA?




EHIIET 3

dopmupyeman(pie) (onenusaeman(bie)) RoMneTer ip e )

[IE-2 [poeKTHPOBEHHME OBBERTOE BH3VAIBHOH MHOOPMALMH, MISHTHOHMKALMM M HKOMMYHMEALUWMH B YACTH
XY IOMECTEEHHO-TEXHH YL CKOH Pa3paboTHH TH3aHH-NPOEKT 0B 05LeKT 0B BHIVANEHOH MHGOPM ALK, I eHTHHHMEALH
H EOMMYHHEAUMH (0T «[TpoeRTHp 0BAHKME DBBERT OB BH3IVATEHON MHOOPMALMH, U eHTHOMEATIHK H KOMMYH HEALTHH:
BEIIETIEH A UACTHUHD)

dopMHpyeMble (0LeHHEaeMBle) HEIHKATO PBI J0CTHAKEH HA ROMIeTeH LHH:

[MK-21 AHAMM3IMpYeT HHGOPM ALK ED, HeoBXoI MMy I8 paboTel HAT TM3aHH-MPOSKT 0M

[TK-2.6 UcnoneayeT npod e CCH OHATTEHYED TEPMHH OI0THED B 0BT ACTH TH3 8 HA

CHTyauHOoHHOe 3aaaHMe N21

[TpoUHTRATE TEKCT, MEPEEENIHTE T0 M COCTABETE HeBOMEILIDE SUMMArY. 388 Te BOMPOCk K TEKCTY M BEINTHLIHTE
CNOER, OTHOCALHEACA K JIEKCHEE TH3aHHa. [[poaHamM3vpyHTe MH O PMATIMED, HeobXoOMM YD IS paboTkl HAT TH3 8l H-
MpOEKTOM.

Product designis anintegral part of the wider process of developing new products, of every type; in most cases, for
volume production. The product design process should ideally dovetail with every part of the wider development
process, but is typically much more involved at the begimning than at the end. The process of product design can have a
wide remit. It typically involves a series of different phases, each one of which helps to build certainty and
understanding as the focus of work narrows, thereby informing a wider decision process. [t encompasses:

Briefing. A lmowledge sharing activity, usually prescribed in a briefing document, describing what is required. The
brief can be complex and backed up by research or, equally commonly, not really created until all influencing factors
are better understood. It usually encompasses three main views:

Marketing — The marketing part of the brief will describe the anticipated product, its functionality, positioning
with respect to main competitors and brand imperatives. [t may also have a ‘wish list’ of functions and features. It will
also either refer to, or enclose recent consumer research findings. Technical — The technical part of the brief will
invariably spell out the restrictions on investment for new tooling, existing parts or components that need to be reused,
a preliminary product specification covering performance, cost and intended manufacture, and standards that need to
be respected. [t will usually clarify or inform about key functional criteria that are likely to influence a future design.

Commercial — The commercial part of the brief will typically cover all aspects relating to sales and distribution
including ROI (Return on Investment), sales planning (targets and forecasts), key account needs and the commercial
implications for the new product in the context of other products in the manufacturer's line up. Typical outputs would
include documents and reports.

It is quite rare to find a really comprehensive brief. Invariably, clients work with the design team to help put the
brief together. Typically the ‘brief' is a file containing a record of all of the relevant factors and documents. Research into
social, economic and technological context to establish market relevance. Typically, where available, the client will
supply copies of market research which the manufacturer has carried out. Sometimes, the design company will
recommend and carry out research to fill in gaps inunderstanding and lmowledge about the consumer, the context for
the product's use, or contemporary consumer trends. The typical output of research is reports, and recommendations
arising from them.

Increasingly, designers are asked to form, contribute to, or validate the overall strategy for the product, to provide
direction and context. Such work would typically happen ahead of the briefing (which is usually contingent upon it) and
often ahead of commissioning newresearch. In the relentless search for innovation, such strategic work is often paired
with early idea generation to flesh out future possibiliies. A typical output of this stage would be reports and
recommendations.

New ideas for products that offer key advantages for both consumer and manufacturer. The typical output is
sketches, sometimes POP (proof of principle) models, some CAD layouts. The output will depend very much upon the
nature of the task and its brief. Frequently, the phase kicks off with highly structured idea generation sessions, often
involving key personnel from the client. Preceding phases have typically narrowed the focus for work to a single design
proposal, although aspects of that may yet remain unproven. This phase is all about intent for eventual production and
is largely geared to definition of each and every aspect of the product. The finished model defines in every way what the
final product will be like. What follows can mean any number of things depending upon the client company's capability
and resources. Many companies do not have development resources and rely on their designers to carry through
development to design of parts, specification, prototyping, tooling and production.

This work invariably requires significant 3D CAD work and extensive prototyping and testing in preparation for
production. Alternatively, in a well-resourced company, the designers role will more likely be to manage and steer the
process, working closely with the technical team and responding with modifications in response to required changes,
either as aresult of development or from market research.

Product design can encompass any one, or all of these various phases, depending upon the client company's needs.
The activity of product design is always relevant to any company manufacturing physical products, and especially
consumer (or consumer facing) products. Perhaps less obviously, many manufacturers of industrial products will



benefit greatly from the integration of designers, design thinking and design process into their normal development
activities. This is especially true of any manufacturer whose products need an edge in a very competitive sales climate.
For example, many component manufacturers, whose product is a part of someone else's product, will benefit from a
designer’s perspective. As well as product manufacturers, the product design process is also widely used within FMCG
(fast moving consumer goods) companies for technical packaging and delivery systems. For any company involved in
the mamifacture and marketing of products, the design of the product impacts upon nearly every aspect of the
company's business. Most obviously and directly, marketing, R&D, and development; but also, upon logistics,
distribution, sales, PR and customer services.

Therefore, senior management typically exerts such interest and influence over the process. Most crucially, for a
manufacturer, the design of its products is invariably the single most important manifestation ofits brand.

CHTyauHOoHHOe 3aaHHe N22

Mcnonesya npodeccHoHAMEHYED TEPMHHOIOTHI B 0BMACTH TH3aliHA, NepesedUTe NPelIoEeHHA © PYCCEOTD HA
BHTTIHEI CHHIL

VNawoBKA - 3MeMeHT OpeHJa, KOTOPEIA MIPEeT BAMHYI MApEETHHIOBYH pofk. [paMoTHo pa3paboTaHHad
YIAEOBKA, PEIIAET HECKONEKD BAXHEHIIMY 331849, Bo-NepBELX, YIBKOEKA — HOCHTENE CHMBOJIMEH BpeH[a - T0roTHIA.
Bo-BTOpEIX, OM3RHH YNAKOBKH - MHCTPYMEHT BEIJENEHMA OpeHAA M3 HOHEYPEHTHOID OHPYMEHHMA. B-TperThMx,
YTIAKOBKA — HOCHTENE MIEOIOrHH BpeHna. B-ueTBAPTED, THM3aHH YIIAKOBKH — BAMHBIN MH QO PMALH OHHEIH HOCHTENE,
HOTOPEIH MOMET «PACCHAZIATE: O MNPOIYETe. OOHOTD NHINE KPEATHBA HelOCTATOWMHO, YToBE CO3IATE 3(deKTHEHEIHN
IH3AMH YIIEKOBKH, pE3paboTHA TH3aMHA YIIAKOBKH IODRHA BECTHCE B CTPOTOM COOTEETCTEMH C MIe0N0OrHeH BpeHIa,
TONEKC TOLNA YIAKOBKA BYIeT «paboTaThs HA KOHEUHYIO Lelk — YEEMYeHHe 06BEMOR NpoIaK. BamHO NOMHH TS, YTO
pa3paboTHA NMM3AHHA YMNAKOBKH - NNHMTENEHEIN, CINOMWHEIE M TPYIOAMEMH MpOoLecc, MMEHHD MO3TOMY IH3AHH
YIAKOBKM HYHHO [OoBepaTeE NpodeccHoHanaM B obnactd packaging design. Ho pa3paboTHa YIIAKOBKM He
OrpAHHYMBAETCA TONEKD CO3MAHM EM JH3AHHA, oIPOMHYIC PoNb B Bopebe 33 BHMMAaHM e NOTPeBHTENA MIPAET TAKME H
fopMa yrnaxoerH. Pa3spaboTEa yNAKoBKH OpHIHHANEHOH GOPME] — 3T0 NPoLeCe, KOTOPEIH HENo CpeICTEEHHD CBA3AH C
TEXHHYECKHMH ACTIEKTAMH NPOM3IB0ACTER, CIeI0BATENEHD, TpeBYeT 0T areHTCTEA HANMYHA CMelHaNH CToE B obnacT
HHIYCTPHAIEHOID AHM3aHHA,

IMHCEMEHHBIH OMPOC
Bompoc1 [lepcreRTHEH O TH MOJETH POBEHHE BHPTY ANILHE PEANEHOCTEH, KAK HATPABIEHHE
SPIOHOMHYECKOTD NPOEKTHROBAHNA?
Bonpoc 2 Karue cyecTEMTENEHEIR He IO A0TCA 0BIeMy MPaBHTy?
Bompoc 3 Karue NpeMMyLecTEA BEITE Mpad e cCHUM THIaHHep om ?
Bompoc 4 YeM OTIMYAETCA FPAPHY ECHMI TH3 BHHED 0T PEKIIAMHOTD TH3aHHepa?

Bonpoc 5 YeM OTIMYAETCA TAHIMAGTHEIN TH3aHH 0T IpYTHY THIOE?




EHIIET 4

dopmupyeman(pie) (onenusaeman(bie)) RoMneTer ip e )

[IE-2 [poeKTHPOBEHHME OBBERTOE BH3VAIBHOH MHOOPMALMH, MISHTHOHMKALMM M HKOMMYHMEALUWMH B YACTH
XY IOMECTEEHHO-TEXHH YL CKOH Pa3paboTHH TH3aHH-NPOEKT 0B 05LeKT 0B BHIVANEHOH MHGOPM ALK, I eHTHHHMEALH
H EOMMYHHEAUMH (0T «[TpoeRTHp 0BAHKME DBBERT OB BH3IVATEHON MHOOPMALMH, U eHTHOMEATIHK H KOMMYH HEALTHH:
BEIIETIEH A UACTHUHD)

dopMHpyeMble (0LeHHEaeMBle) HEIHKATO PBI J0CTHAKEH HA ROMIeTeH LHH:

[MK-21 AHAMM3IMpYeT HHGOPM ALK ED, HeoBXoI MMy I8 paboTel HAT TM3aHH-MPOSKT 0M

[TK-2.6 UcnoneayeT npod e CCH OHATTEHYED TEPMHH OI0THED B 0BT ACTH TH3 8 HA

CHTyauHOoHHOe 3aaaHMe N21

[TpoUHTRATE TEKCT, MEPEEENIHTE T0 M COCTABETE HeBOMEILIDE SUMMArY. 388 Te BOMPOCk K TEKCTY M BEINTHLIHTE
CNOER, OTHOCALHEACA K JIEKCHEE TH3aHHa. [[poaHamM3vpyHTe MH O PMATIMED, HeobXoOMM YD IS paboTkl HAT TH3 8l H-
MpoEKTOM.

Design is everywhere — and that's why looking for a definition may not help you understand what it is. Design is
everywhere. [t's why you bought the last piece of modern furniture and it is what made online banking possible. The
single word “design”’ encompasses an awful lot, and that's why the understandable search for a single definition leads to
long debates at least. There are broad definitions and specific ones — both have drawbachs. Either they are too general
to be meaningful or they exclude too much. One definition, given by designer Richard Seymour during the Design
Council's Design in Business Week 2002, is ‘'making things better for people’ It emphasizes that design activity is
focused first and foremost on human behaviour and quality of life, not factors like distributor preferences. But nurses
or road sweepers could say they, too, 'make things better for people’

Meanwhile, a definition focused on products or three-dimensional realizations of ideas excludes the work of
graphic designers, service designers and many other disciplines. There may be no absolute definitions of design that
will please everyone, but attempting to find one can at least help us to define the unique set of skills that designers
should have. Design could be viewed as an activity that translates anidea into a blueprint for something useful, whether
it's a car, a building, a graphic, a service or a process. Scientists can invent technologies, manufacturers can make
products, engineers can make them function and marketers can sell them, but only designers can turn a concept into
something that's desirable, viable, commercially successful and adds walue to people's lives. There are many
misconceptions about design. Newspapers and magazines often use 'design’ as a buzzword denoting style and fashion.
The result is that design isrestricted to the surface of things and how they look, and that it's best employed at the end of
the product development process. But good design isn't simply about the surface. Aesthetics is important, but only a
part of a bigger picture.

Good design begins with the needs of the user. No design, no matter how beautiful and ingenious, is good if it
doesn't fulfil a user need. This may sound obvious but many products and services, Wap mobile phone services for
example, failed because the people behind them didn't understand this. Finding out what the customer wants is the
first stage of what designers do. The designer then builds on the results of that inquiry with a mixture of creativity and
commercial insight Although good instinct is a part of the designer's arsenal, there are more scientific ways of making
sure the design hits the mark. Different designers use different methods — combining market research, user testing,
prototyping and trend analysis. These methods help decrease the risk offailure.

Designers, unlike artists, can't simply follow their creative impulses. They work in a commercial enwironment
which means there is a huge number "of considerations influencing the design process. Designers have to ashk
themselves questions such as: is the product they are creating really wanted? How is it different from everything else on
the market? Does it fulfil a need? Will it cost too much to manufacture? Is it safe?

Emphasis on the customer makes design a formidable weapon for any business. Companies have often designed
their way out of failure by creating a product that serves the customer's needs better than its rivals. Design delivered the
operating-system market to Microsoft, rescued Apple Computer and made Sony an electronics giant Putting an
emphasis on design brings creativity into an organization and increases the chance of producing market-leading,
mould-breaking products. As the sophistication of the consumer and global competitionincreases, this becomes more
and more valuable. Innovation in the form of designis the key to success.”

CHTyauHOoHHOe 3aaHHe N22

Mcnonesya npodeccHoHAMEHYED TEPMHHOIOTHI B 0BNACTH TH3alHA, NepesedUTe NPelIoEeHHA © PYCCEOTD HA
BHTTIHE CEHIL

MHTeprep ofMca, ero MeBIMpoBEA M 0QOPMIEHHE 33BMCAT OT TOMD, YTe BRIAJEIBAET YeNOBEK B TEPMMH —
®abuHeT. EciM ¥03aMH paboTaeT 3a KOMIBKOTEROM A0Ma, To ofHc obCcTaENaeTed KoM GopTHOH odMcHOH MeBenki: K
HOMMBITEPHOMY CTOIY NogBHMp a0 TeA IProHOMHYHDE KPeCo M KA A4 KHMT M GyMar. MHTepeep KabHHeTa MOMEeT
BEITE CTAEHIAPTHLIM MM HEeNOBTOPMMEIM, CTRHIAPTHEIA MMEET B CBOEM COCTABE MMM CEMEHHEIH CTOT, pabodee Kpecio,
IHEBAH, KHUAHEIE WEA(E. PRIH00bpasHEIe CTHIM, MHOr00BpasHe MPHMEH AEMEIX MATEPH AJIOE MO3BMIAKT COINABATE



VHHHAEHEIE BAPHMAHTEL JByXTyMO 0BEIE CTONE] M3 MACCHE 8 HATYPAILHOID AEPEBA HA MPOTOR eHHH NO4TH BCEX BEHOE
DCTAKTCA CABMEIM CTOHEMM MPHUCTPARCTHEM X034eE JoMAalIHMX ofMcoB. CoxpaH4d CTHIE MNPOUDTEN  STI0X,
MpoH3BOAMTENH KIacCHYe CKOH MeBeli Aa oMo B NPHM eHAKRT HoBeHIIHE TeXH 0NI0THH NPoM3IB0ACTER MATERHANDE.
OpMrMHANEHOE MCMONIEIDBAHHE DPA3NMIHEX NMPHMEMOE JNEHEOPHPOBAHMA MOoQYEPHMEBART SHCHKMHIMBHOCT: OQMCOE.
TpaHUHOHHD NPHMEHEHHE KOFH B 0QopMIEHMH MHTepRepa odHcoe. Kpecna M AMBAHEI M3 KOMH — He3aMeHMMEIH
DBEBEKRT 0BCTAHOBKM B MHTEPEEDE 3KCKNIIMBHOD odMca. BeckMa pasHoobpaIeH TREORE M TM3aHH HHIDKHEX MKA(GOE
nna odca. OHE MOTYT OEITE OTARNEHD CTOALMME H BCTPO EHHEIME, MeBMHpOEKA 1A KaOMHETA TAKKE JOTIOIHASTCH
Ty BOH I8 BUIE 0 M 3y IHOTEXHHKY, CTelnamami wis CD/0VD - TMCHOE M BHIEOKACCET.

THCEM EHHBIH OMPOC
Bompoc 1 YeM BeB-IM3EHH OTNHYAETCA 0T Ipadudeckoro?
Bompoc 2 KarMe coBpeMEHHEIR TPEHIE] B Cep e AM3IaHHA, N0 B AlIEMY MHEH WD, ARTAKTCA YCIeIIHEIMH
HHeyCMelHeIMHY
Bonpoc 3 Karue THITE MpeI0EeHHUA CYILECTEYIOT B GHITTHMICKOM A3BIHE?
Bomnpoc 4 YeM OTIHYAETCA MO PHOI0rMYe cKHH pa3 bop 0T CHHTAKCHYECHOTD?

Bonpoc 5 KaK pa3seMBanca TH3aHH HA MPOTOREHHH BCEH MO TOpPHH?




EHIIET 5

dopmupyeman(pie) (onenusaeman(bie)) RoMneTer ip e )

[IE-2 [poeKTHPOBEHHME OBBERTOE BH3VAIBHOH MHOOPMALMH, MISHTHOHMKALMM M HKOMMYHMEALUWMH B YACTH
XY IOMECTEEHHO-TEXHH YL CKOH Pa3paboTHH TH3aHH-NPOEKT 0B 05LeKT 0B BHIVANEHOH MHGOPM ALK, I eHTHHHMEALH
H EOMMYHHEAUMH (0T «[TpoeRTHp 0BAHKME DBBERT OB BH3IVATEHON MHOOPMALMH, U eHTHOMEATIHK H KOMMYH HEALTHH:
BEIIETIEH A UACTHUHD)

dopMHpyeMble (0LeHHEaeMBle) HEIHKATO PBI J0CTHAKEH HA ROMIeTeH LHH:

[MK-21 AHAMM3IMpYeT HHGOPM ALK ED, HeoBXoI MMy I8 paboTel HAT TM3aHH-MPOSKT 0M

[TK-2.6 UcnoneayeT npod e CCH OHATTEHYED TEPMHH OI0THED B 0BT ACTH TH3 8 HA

CHTyauHOoHHOe 3aaaHMe N21

[TpoUHTRATE TEKCT, MEPEEENIHTE T0 M COCTABETE HeBOMEILIDE SUMMArY. 388 Te BOMPOCk K TEKCTY M BEINTHLIHTE
CNOER, OTHOCALHEACA K JIEKCHEE TH3aHHa. [[poaHamM3vpyHTe MH O PMATIMED, HeobXoOMM YD IS paboTkl HAT TH3 8l H-
MpOEKTOM.

Product designis anintegral part of the wider process of developing new products, of every type; in most cases, for
volume production. The product design process should ideally dovetail with every part of the wider development
process, but is typically much more involved at the begimning than at the end. The process of product design can have a
wide remit. It typically involves a series of different phases, each one of which helps to build certainty and
understanding as the focus of work narrows, thereby informing a wider decision process. [t encompasses:

Briefing. A lmowledge sharing activity, usually prescribed in a briefing document, describing what is required. The
brief can be complex and backed up by research or, equally commonly, not really created until all influencing factors
are better understood. It usually encompasses three main views:

Marketing — The marketing part of the brief will describe the anticipated product, its functionality, positioning
with respect to main competitors and brand imperatives. [t may also have a ‘wish list’ of functions and features. It will
also either refer to, or enclose recent consumer research findings. Technical — The technical part of the brief will
invariably spell out the restrictions on investment for new tooling, existing parts or components that need to be reused,
a preliminary product specification covering performance, cost and intended manufacture, and standards that need to
be respected. [t will usually clarify or inform about key functional criteria that are likely to influence a future design.

Commercial — The commercial part of the brief will typically cover all aspects relating to sales and distribution
including ROI (Return on Investment), sales planning (targets and forecasts), key account needs and the commercial
implications for the new product in the context of other products in the manufacturer's line up. Typical outputs would
include documents and reports.

It is quite rare to find a really comprehensive brief. Invariably, clients work with the design team to help put the
brief together. Typically the ‘brief' is a file containing a record of all of the relevant factors and documents. Research into
social, economic and technological context to establish market relevance. Typically, where available, the client will
supply copies of market research which the manufacturer has carried out. Sometimes, the design company will
recommend and carry out research to fill in gaps inunderstanding and lmowledge about the consumer, the context for
the product's use, or contemporary consumer trends. The typical output of research is reports, and recommendations
arising from them.

Increasingly, designers are asked to form, contribute to, or validate the overall strategy for the product, to provide
direction and context. Such work would typically happen ahead of the briefing (which is usually contingent upon it) and
often ahead of commissioning newresearch. In the relentless search for innovation, such strategic work is often paired
with early idea generation to flesh out future possibiliies. A typical output of this stage would be reports and
recommendations.

New ideas for products that offer key advantages for both consumer and manufacturer. The typical output is
sketches, sometimes POP (proof of principle) models, some CAD layouts. The output will depend very much upon the
nature of the task and its brief. Frequently, the phase kicks off with highly structured idea generation sessions, often
involving key personnel from the client. Preceding phases have typically narrowed the focus for work to a single design
proposal, although aspects of that may yet remain unproven. This phase is all about intent for eventual production and
is largely geared to definition of each and every aspect of the product. The finished model defines in every way what the
final product will be like. What follows can mean any number of things depending upon the client company's capability
and resources. Many companies do not have development resources and rely on their designers to carry through
development to design of parts, specification, prototyping, tooling and production.

This work invariably requires significant 3D CAD work and extensive prototyping and testing in preparation for
production. Alternatively, in a well-resourced company, the designers role will more likely be to manage and steer the
process, working closely with the technical team and responding with modifications in response to required changes,
either as aresult of development or from market research.

Product design can encompass any one, or all of these various phases, depending upon the client company's needs.
The activity of product design is always relevant to any company manufacturing physical products, and especially
consumer (or consumer facing) products. Perhaps less obviously, many manufacturers of industrial products will



benefit greatly from the integration of designers, design thinking and design process into their normal development
activities. This is especially true of any manufacturer whose products need an edge in a very competitive sales climate.
For example, many component manufacturers, whose product is a part of someone else's product, will benefit from a
designer’s perspective. As well as product manufacturers, the product design process is also widely used within FMCG
(fast moving consumer goods) companies for technical packaging and delivery systems. For any company involved in
the mamifacture and marketing of products, the design of the product impacts upon nearly every aspect of the
company's business. Most obviously and directly, marketing, R&D, and development; but also, upon logistics,
distribution, sales, PR and customer services.

Therefore, senior management typically exerts such interest and influence over the process. Most crucially, for a
manufacturer, the design of its products is invariably the single most important manifestation ofits brand.

CHTyauHOoHHOe 3aaHHe N22

Mcnonesya npodeccHoHAMEHYED TEPMHHOIOTHI B 0BMACTH TH3aliHA, NepesedUTe NPelIoEeHHA © PYCCEOTD HA
BHTTIHEI CHHIL

VNawoBKA - 3MeMeHT OpeHJa, KOTOPEIA MIPEeT BAMHYI MApEETHHIOBYH pofk. [paMoTHo pa3paboTaHHad
YIAEOBKA, PEIIAET HECKONEKD BAXHEHIIMY 331849, Bo-NepBELX, YIBKOEKA — HOCHTENE CHMBOJIMEH BpeH[a - T0roTHIA.
Bo-BTOpEIX, OM3RHH YNAKOBKH - MHCTPYMEHT BEIJENEHMA OpeHAA M3 HOHEYPEHTHOID OHPYMEHHMA. B-TperThMx,
YMAEOBKA — HOCHTENE MAECTIOTHH BpeHna. B-4eTEEDTEI, NH3aHH YIAHEOBKH — BAMHEIN HH (0 PMALM OHHEIH HOCHTENE,
HOTOPEIH MOMET «PACCHAZIATE: O MNPOIYETe. OOHOTD NHINE KPEATHBA HelOCTATOWMHO, YToBE CO3IATE 3(deKTHEHEIHN
IH3AMH YIIEKOBKH, pE3paboTHA TH3aMHA YIIAKOBKH IODRHA BECTHCE B CTPOTOM COOTEETCTEMH C MIe0N0OrHeH BpeHIa,
TONEKC TOLNA YIAKOBKA BYIeT «paboTaThs HA KOHEUHYIO Lelk — YEEMYeHHe 06BEMOR NpoIaK. BamHO NOMHH TS, YTO
pa3paboTHA NMM3AHHA YMNAKOBKH - NNHMTENEHEIN, CINOMWHEIE M TPYIOAMEMH MpOoLecc, MMEHHD MO3TOMY IH3AHH
YIAKOBKM HYHHO [OoBepaTeE NpodeccHoHanaM B obnactd packaging design. Ho pa3paboTHa YIIAKOBKM He
OrpAHHYMBAETCA TONEKD CO3MAHM EM JH3AHHA, oIPOMHYIC PoNb B Bopebe 33 BHMMAaHM e NOTPeBHTENA MIPAET TAKME H
fopMa yrnaxoerH. Pa3spaboTEa yNAKoBKH OpHIHHANEHOH GOPME] — 3T0 NPoLeCe, KOTOPEIH HENo CpeICTEEHHD CBA3AH C
TEXHHYECKHMH ACTIEKTAMH NPOM3IB0ACTER, CIeI0BATENEHD, TpeBYeT 0T areHTCTEA HANMYHA CMelHaNH CToE B obnacT
HH Ty CTPMANLHOT e JH3aHHA,

IMHCEMEHHBIH OMPOC
Bonpoc1 Kar obpazyioTcea Hapeuua?
Bonpoc 2 YeM OM3AIHED OTIHY AeTCA 0T JeKOPATopa?
Bonpoc 3 Kar MeHanacs chepa MM3aHHA B BeIYIIHX CTPAHaX MUpPa?

KaKMe IoMnolHUTeTBHEIE CI0Co0 Bl BEIPAREH W 6y IVINETD BD EM eHH B AHTIIHI CHOM BEL

Bonmpoc 4
P IHaeTe?

Bonpoc 5 B HAHMX CNYYIAA MCTIONEIYETOA HeoNpe e IeHH BIH AP THEIIE?




Bunembi dna npomMexymouHoil ammecmauuu oByvarowuxca N2 2 (3auem (2))

EHIIET1

dopmupyeman(bie) (onernusaeman(pie)) RoMneer ip (e )

[ME-2 [MpoerRTHpOBEHHE OOBEKTOBE BHMIYAIEHOH HHGOpMALMH, MAPHTHOMEALMH M HOMMYHMHEALUMM B 9acTH
XYIOMECTEEHHO-TEXHH YL CKOH pa3paboTHH TH3aHH- NPOEKT 0B 05LeKTOE BHIVANEHOH MHOOPMALMK, M eHTHHHMEALK
H KOMMYHHEAUMH (OTd «[TpoeRTHpoBaHMe 0ELERT OB BHIVAEHON MHOOPMALMH, U eHTHOMHALIMK H KOMMYH HEALIHH:
BEIENEHE YACTHUH D)

dopMupyeMbie (oL eHHBAEMBIE) HEAHKEATO PbI AOCTHHSH A ROMIT&TEH IHI:

[TK-21 AHATM3IUPYeT HHGOPM AL ED, HeoBX0I MMy I paboTel HAT TH3aHH-TIPOEKT 0M

[TK-2.6 McnomeayeT npod e ccH 0HATTEHYED TEPMEH OI0THED B 06I130TH IM3 alHA

CHTyauHOHHOe 3aaanHe N21

[TpoUHTRATE TEKCT, MEPEERTHTE M0 M COCTABETE HeBOMEIIDE SUMMArY. 3818 Te BONPOCk! K TEKCTY M BEINTHIINTE
CNOBA, OTHOCAMHACA K JIEECHEE TH3aHHA. [[poaHa M 3upyHTe MH o PMATTHED, HeobXoOHUM Y U8 paboTkl HAT TH3 8l H-
MpoERTOM.

The positive thing of this profession is that it gives you challenges, gives you possibilities to create and get
satisfacton from the task fulfilled seeing the results of your work. However, design industry is growing in great paces
worldwide. Competition is number one in this sphere and you are to be the best to become successful and get the job.
Besides, the advertisement influences our lives greatly. Another fact is that a designer can use it in an ethical way or
visa versa. Indeed, the design profession has a high under-employment rate. That is why it is really difficult to find a
good job with decent salary at a design company, to make up a good advertisement. In fact, profession of a designer
consists of several ones as it demands communicative, technical, analytical, artistic and advertisement skills. You must
be really a good designer having necessary qualifications and most importantly necessary skills to obtain a good job.
There are no regulations in designer sphere and everyone can say he is a designer and use unethical advertisement
programs. Such designers can perform their work bad making company directors paying lower salaries to others. He
will not pay you a good salary being unsure in the quality of your worke In addition, universities accept many people
who want to become designers overcrowding the designer market. A designeris a craftsman of his affair. He must have
talent and anunderstanding of the today 's world. He is a professional in _visual communication " The role of a designer
consistsin the creation of images, languages to display some messages and to reach his purposes. It is a pity that all the
above-mentioned things can be nothing without good advertisement. He needs to use some advertisement programs
to find a worke A designeris a craftsman who operatesin a completely new way mastering language and image means,
mixing traditional knowledge of a subject and personal ideas, realizing communication tools. Communication and
sales skills are significant for this profession if you want to be successful

CHTyauHoHHOe 3aaHHe N22

HMrnonesya npodeccHoHANEHYD TEPMHHOMIOTHI B 0BNACTH IHM3afHA, NepesedUTe NPelIoeHHA © PYCCEOTD HA
BHTTIHEH CHHL

PecTopaH «Bunnas B MOCKE e CITPOEKTHP 0BAH ApXHTeRToOp oM H0pH eM AHNpeeBRIM. [[HM3IAHH MHTEDEEPA BRITIONHEH
B JIYULIMY TPaJMLIMaX CTHIA 2pT Jeko. [JeE0PaTopsl HUKOIIA He NPHHEM AI0T YUACTHA B B0 AM3aHHEPCHHX [P0 eKTax.
MHTepkep pecTopaHa NOpPadaeT M30BMIMEM CRYIBNTYPE], KPACOToH THHHH, BHIPA3HTEILHOCTERD MATEpPHANIA M LBETA.
Maeqa apTopa 3aE/TOUAETCA B COFNAHHH aTMocdepsl MpoUBeTaHHA M boraTcTea. fipMapra aHTHEBapHaTa B MoHawD
MPHBIEKAET MHOTHMX MOCeTHTeNneld. Ha ApMapee NpeicTEBNeHE MpPeMeThl BHTHEBAPHATA BHICOKOID HAdecTBa.
AHTHKBAPMAT Ha ApMapre B MOHAEK0 M3IBECTEH CEOMM JEHCTEHTENEHO HMCHIOUMTENLHEIM KAUecTEOM, PEEHOCTHEIE
MOKIOHHHKN BHTHHBAPHATA HCMHETEIBAKNT HACIAMIEHHEe 0T MOI0TEH B MO3OMIOMEHHEIX pPAMEAX, CTAPHHHEIX
robeneHos, BOrAaTON CEYIENTYREL 30aHMe, [Me NpoBoAUTCA ApMAapHa, CTIPOEKTHPOBAH B CTHIE 8PT IEKD.

THCEMEHHBIH OMPOC
Bonpoc1 Harwe DonoIHHTRIEHEIE THIE CPABEHEHH A NPHNATATeNEHEIX CYIIE CTEYIOT?
Bonpoc 2 Karin 06 pa3oM MHHOBALMK M TEXHOOTHH MOBITHANH HA PRIBHTHE W3 alHA?
Bonpoc 3 Karie BHORI DH38HH A BBl MOMEETE HA3BATR?
Bonpoc 4 Kak co3maTe YTo-TOHOBDE BCIIH YK e BCe MpHAYMaHo?
Bonpoc 5 ARTYANEHE] TH KO 0THYE CHH B3 0MacHbIe NP0 EKTE B COBPEMEHHOM MHpe?




EHIIET 2

dopmupyeman(sie) (onenusaeman(pie)) romneTer up a(pm)

[ME-2 [MpoeRTHpOBEHHE COBEKTOBE BHMIVAIRHOH HHOOpPMALMH, MAEHTH(MHALMH M HOMMYHMHALUMHM B YacTH
XY IOMECTEEHHO-TEXHH YL CKOH Pa3paboTHH TH3aHH-NPOEKT 0B 05LeKT 0B BHIVANEHOH MHGOPM ALK, I eHTHHHMEALH
H EOMMYHHEAUMH (0T «[TpoeRTHp 0BAHKME DBBERT OB BH3IVATEHON MHOOPMALMH, U eHTHOMEATIHK H KOMMYH HEALTHH:
BEIIETIEH A UACTHUHD)

dopMupyeMbie (0L eHHBAEMBIE) HEIHEATO PbI AOCTHHEHHA ROMITSTEHIHIT:

[MK-21 AHAMM3IMpYeT HHGOPM ALK ED, HeoBXoI MMy I8 paboTel HAT TM3aHH-MPOSKT 0M

[TK-2.6 UcnoneayeT npod e CCH OHATTEHYED TEPMHH OI0THED B 0BT ACTH TH3 8 HA

CHTyauHOoHHOe 3aaaHMe N21

[TpoUHTRATE TEKCT, MEPEEENIHTE T0 M COCTABETE HeBOMEILIDE SUMMArY. 388 Te BOMPOCk K TEKCTY M BEINTHLIHTE
CNOER, OTHOCALHEACA K JIEKCHEE TH3aHHa. [[poaHamM3vpyHTe MH O PMATIMED, HeobXoOMM YD IS paboTkl HAT TH3 8l H-
MpoEKTOM.

Designers work many hours and to meet a deadline they have to work overtime. This work requires hard worlowith
deadlines. You must be sure you can work this way to take up the designer career. If you still want tobecome a designer,
you should decide what type of a designer you want to choose. A designer requires much more than just the talent in
drawing. This profession requires attention to technical side of a matter, communication with clients and directors, and
surely advertisements. Nowadays, visual communication professionals possessing technological and managerial skills
issue the challenge to perform not only designers' tasks but also fulfilling the role of art directors and managers,
advertising own projects in order to take root to international markets. Today, designers must solve difficult designers'
tasks — planning team activities, managing public relations, clients' problems and producing ethical advertisement.
Thus, a profession of a designer is the combination of personal creative abilities and technical knowledge of a subject. [t
is a mix of cultural knowledge with analytical abilities. A real designer is a person who understands the dynamics and
the inner context of his affair. He is the one who generates the visual presentation and design of goods. Designers
usually work on a project under great time pressure and defined financial and design limits. To perform work of a high
quality a designer must unite the best parts of different sources into some image. Besides, this work assumes the use of
research material and price specifications, the ability to meet deadlines, financial restrictions, creation of a number of
work samples and shketches displaying several work models from different points of view. [ds not so easy to be a
designer, to take a note of comments concerning own projects, to have a good understanding of today's world and its
demands, to create several sketches of the same worke Also, the work of a designer assumes some amount of project
rejects, period of success and failures. The work of designers means understanding your clients’ wishes, helping them
in achieving their goals by focusing on things that can be fulfilled, translating these purposes into work projects. A
designer must value tradition as well as creativity, change, improvement, and relevance to the modern time. This work
can be compared to the work of an artist: you fully depend on your talent, your abilities and fortune. Sometimes it is an
exhausting worle working long time on a project, endless meeting with people and collaborators. The life of a designer
is unpredictable and can change suddenly both in good and bad way. Sometimes you are successful and earn great
money having the opportunity to choose client, sometimes you have failures and cannot find a single client.

CHTyauHOoHHOe 3aaHHe N22

HMrnonesya npodeccHoHANEHYD TEPMHHOMIOTHI B 0BNACTH IHM3afHA, NepesedUTe NPelIoeHHA © PYCCEOTD HA
BHTTIHEH CHHIL

Kolexupa Mp oMEILUTEHHOTe JM3aMAHA OEDIA BRICTABIIEHA B 3TOM MYy3ee Ha MpoIinol Hegene, MaobpasHTentHoe
MCHYCCTED BCEMA BAOXHOBIAET OM3AMHEpOE HA CO3NAHME HOBOID JEEOPA B MHTephepe. OOHOH M3 CAMEDX CIOHHEX
IU3AMHEPCHMX 38084 ABMETCA CO3NAHMe CBOErD COBCTBEHHOMD CTHLM. B HACTOAmEe EBpEeMd COBPEMEHHOH
BPXMTERTYPE YARIAETCA MHOTD BEHMMAHHA, 3Ta ERICTAEKA COBPEMEHH OTD AM3aHHA NPUEBIEKAET MHOTO [0 CETHTEIEH.
TMeoB ol YpoBeHE HAIEH HMUIHM CBA38H C MM3AHHOM. KW IBIH ACMeKT HALRH HMU3IHM TpebyeT NpHUMeH eHUA TH3aHHA.
[MocTHHOYCTPHANEHAA KOHLENUMA AM3afHA CBA38HA C BEEJEHMEM MACCOBOTD NPOM3BOACTEA. BHycsl GoNbmoro
HONHYECTEA NOTPeSHTeNel ONpeleianT HANPABIEHHE NMPOMEBINNEHHOID THIANHA PeRIAMHEBIN TH38HH ABIAETCA
DO HMM M3 BAMHEIX ACTIEKTOE 3 b eKTHBHON MADKETHMHIOBOH TEXH OJIOCHH .

TMHCEMEHHBIH OMPOC
Borpoc 1 [lepCHeRTHEHD TH MOIETH POBAHMEe BUPTYANLHEL PEANTEHOCTEH, KAK HAMNpaBIeHHe
SPTOH OMHYECKOrD NPOEKTHPOBaHMA?
Bomnpoc 2 Karue NpeMMyIecTea BEITE Mpad e cRMM THIAHHEp om ?
Bompoc 3 YeM OTIMMAETCA FPARHY ECHMI TH3 B HED 0T PEKNIAMHOTD TH3aHHepa?

Bonpoc 4 YeM OTIMYAETCA TAH A GTHEIA TH3IAHH 0T IPYTHY THIOE?




Bonpoc 5

B AKX CITY4 ad MCTIDNE3YETCA DTpe e e HH BIH ApTHEIIL?




EHIIET 3

dopmupyeman(sie) (onenusaeman(pie)) romneTer up a(pm)

[ME-2 [MpoeRTHpOBEHHE COBEKTOBE BHMIVAIRHOH HHOOpPMALMH, MAEHTH(MHALMH M HOMMYHMHALUMHM B YacTH
XY IOMECTEEHHO-TEXHH YL CKOH Pa3paboTHH TH3aHH-NPOEKT 0B 05LeKT 0B BHIVANEHOH MHGOPM ALK, I eHTHHHMEALH
H EOMMYHHEAUMH (0T «[TpoeRTHp 0BAHKME DBBERT OB BH3IVATEHON MHOOPMALMH, U eHTHOMEATIHK H KOMMYH HEALTHH:
BEIIETIEH A UACTHUHD)

dopMupyeMbie (0L eHHBAEMBIE) HEIHEATO PbI AOCTHHEHHA ROMITSTEHIHIT:

[MK-21 AHAMM3IMpYeT HHGOPM ALK ED, HeoBXoI MMy I8 paboTel HAT TM3aHH-MPOSKT 0M

[TK-2.6 UcnoneayeT npod e CCH OHATTEHYED TEPMHH OI0THED B 0BT ACTH TH3 8 HA

CHTyauHOoHHOe 3aaaHMe N21

[TpoUHTRATE TEKCT, MEPEEENIHTE T0 M COCTABETE HeBOMEILIDE SUMMArY. 388 Te BOMPOCk K TEKCTY M BEINTHLIHTE
CNOER, OTHOCALHEACA K JIEKCHEE TH3aHHa. [[poaHamM3vpyHTe MH O PMATIMED, HeobXoOMM YD IS paboTkl HAT TH3 8l H-
MpoEKTOM.

The positive thing of this profession is that it gives you challenges, gives you possibilities to create and get
satisfaction from the task fulfilled seeing the results of your work. However, design industry is growing in great paces
worldwide. Competition is number one in this sphere and you are to be the best to become successful and get the job.
Besides, the advertisement influences our lives greatly. Another fact is that a designer can use it in an ethical way or
visa versa. Indeed, the design profession has a high under-employment rate. That is why it is really difficult to find a
good job with decent salary at a design company, to make up a good advertisement. In fact, profession of a designer
consists of several ones as it demands communicative, technical, analytical, artistic and advertisement skills. You must
be really a good designer having necessary qualifications and most importantly necessary skills to obtain a good job.
There are no regulations in designer sphere and everyone can say he is a designer and use unethical advertisement
programs. Such designers can perform their work bad making company directors paying lower salaries to others. He
will not pay you a good salary being unsure in the quality of your work. In addition, universities accept many people
who want to become designers overcrowding the designer market. A designeris a craftsman of his affair. He must have
talent and anunderstanding of the today 's world. He is a professional in _visual communication " The role of a designer
consistsin the creation of images, languages to display some messages and to reach his purposes. It is a pity that all the
above-mentioned things can be nothing without good advertisement. He needs touse some advertisement programs
to find a work. A designeris a craftsman who operatesin a completely new way mastering language and image means,
mixing traditional knowledge of a subject and personal ideas, realizing communication tools. Communication and
sales skills are significant for this profession if you want to be successful

CHTyauHOoHHOe 3aaaHHe N22

Mcnonesya npodeccHoHANEHYRD TEPMHHOIOMHI B 0BMACTH THM3IAMHA, NepesedUTe NPelIoeHHA © PYCCEOTD HA
BHTTIHEH CHHIL

PecTopaH «Bunnas B MOCKE e CITPOEKTHP DBAH ApXHTERTOp oM H0pH eM AHNpeeBRIM. [[M3IAHH MHTEPEEPA BEITIONHEH
B JIYULIMY TPaIMLMAX CTHIA 8PT JerD. [JeH0PaTopel HUKOIIA He MPHHHM AT YIACTHA B B0 AM3aHHEPCKHX MTPOeRTax.
MHTepEep pecTopaHa MOPaMAEET 30 BMIHMEM CHYIBNTYPE], KPACoToH THHHH, BHIPA3HTEIBHOCTERD MATEPHANA M LBETA.
Maeqa apTopa 3aE/IOUARTCA B COFNAHHM ATMocdepsl NpoUBeTaHHA M boraTcTea. fIpMapra aHTHHEBApHaTa B MoHawD
MNPHBIEKAET MHOTHX MOoceTHTeneld. Ha ApMapKe MpeicTEBNeHE MpPeiMeThl SHTHMEBAPHATA BEICOKOMD KAdecTEa.
AHTHKBAPMAT HA ApMapxe B MoHAKC M3BECTEH CEOMM JEHCTEHTENEHO MCOHMEUMTENLHEIM KAadecTEOM, PEEHOCTHEIE
MOKIOHHMEN AHTHHBAPHATA HCMHTRIBAKNT HAaoIaMIeHHe OT NOI0TEH B MO3OIOMEHHEX pPaMEAX, CTAPHHHELX
robeneHoB, BoraTol CEYIENTYREL 30aHMe, [Me NpoBoIUTCA ApMAapPHa, CIPOEKTHP OBAH B CTHIE 8PT IEKD.

TMHCEMEHHBIH OMPOC
Bonmpoc 1 Karue THITE MpelI0EeHHA CYILECTEYIOT B AHITTHICKOM A3BIHE?
Bonpoc 2 YeM OTIMMAETCA MO PHOI0rMYe cHH H pa3bop 0T CHHTRRCHUeCHOTD?
Bonpoc 3 Karue Nepcrn ek THEERL PA3BMTHA ¥ NoIHUrpadie cHOro T 3aHHA?
Bonpoc 4 KaK pa3seMBanca TH3aHH HA MPOTOHEHH M BCEH MCTOpHK?
Bonpoc 5 Karue ¥aparTepHCTHRM OTTH CEIBAROT COBD EM eHHEIH THM3aHH?




EHIIET 4

dopmupyeman(sie) (onenusaeman(pie)) romneTer up a(pm)

[ME-2 [MpoeRTHpOBEHHE COBEKTOBE BHMIVAIRHOH HHOOpPMALMH, MAEHTH(MHALMH M HOMMYHMHALUMHM B YacTH
XY IOMECTEEHHO-TEXHH YL CKOH Pa3paboTHH TH3aHH-NPOEKT 0B 05LeKT 0B BHIVANEHOH MHGOPM ALK, I eHTHHHMEALH
H EOMMYHHEAUMH (0T «[TpoeRTHp 0BAHKME DBBERT OB BH3IVATEHON MHOOPMALMH, U eHTHOMEATIHK H KOMMYH HEALTHH:
BEIIETIEH A UACTHUHD)

dopMupyeMbie (0L eHHBAEMBIE) HEIHEATO PbI AOCTHHEHHA ROMITSTEHIHIT:

[MK-21 AHAMM3IMpYeT HHGOPM ALK ED, HeoBXoI MMy I8 paboTel HAT TM3aHH-MPOSKT 0M

[TK-2.6 UcnoneayeT npod e CCH OHATTEHYED TEPMHH OI0THED B 0BT ACTH TH3 8 HA

CHTyauHOoHHOe 3aaaHMe N21

[TpoUHTRATE TEKCT, MEPEEENIHTE T0 M COCTABETE HeBOMEILIDE SUMMArY. 388 Te BOMPOCk K TEKCTY M BEINTHLIHTE
CNOER, OTHOCALHEACA K JIEKCHEE TH3aHHa. [[poaHamM3vpyHTe MH O PMATIMED, HeobXoOMM YD IS paboTkl HAT TH3 8l H-
MpoEKTOM.

Designers work many hours and to meet a deadline they have to work overtime. This work requires hard worlowith
deadlines. You must be sure you can work this way to take up the designer career. If you still want tobecome a designer,
you should decide what type of a designer you want to choose. A designer requires much more than just the talent in
drawing. This profession requires attention to technical side of a matter, communication with clients and directors, and
surely advertisements. Nowadays, visual communication professionals possessing technological and managerial skills
issue the challenge to perform not only designers' tasks but also fulfilling the role of art directors and managers,
advertising own projects in order to take root to international markets. Today, designers must solve difficult designers'
tasks — planning team activities, managing public relations, clients' problems and producing ethical advertisement.
Thus, a profession of a designer is the combination of personal creative abilities and technical knowledge of a subject. [t
is a mix of cultural knowledge with analytical abilities. A real designer is a person who understands the dynamics and
the inner context of his affair. He is the one who generates the visual presentation and design of goods. Designers
usually work on a project under great time pressure and defined financial and design limits. To perform work of a high
quality a designer must unite the best parts of different sources into some image. Besides, this work assumes the use of
research material and price specifications, the ability to meet deadlines, financial restrictions, creation of a number of
work samples and shketches displaying several work models from different points of view. [tis not so easy to be a
designer, to take a note of comments concerning own projects, to have a good understanding of today's world and its
demands, to create several sketches of the same worke Also, the work of a designer assumes some amount of project
rejects, period of success and failures. The work of designers means understanding your clients’ wishes, helping them
in achieving their goals by focusing on things that can be fulfilled, translating these purposes into work projects. A
designer must value tradition as well as creativity, change, improvement, and relevance to the modern time. This work
can be compared to the work of an artist: you fully depend on your talent, your abilities and fortune. Sometimes it is an
exhausting worle working long time on a project, endless meeting with people and collaborators. The life of a designer
is unpredictable and can change suddenly both in good and bad way. Sometimes you are successful and earn great
money having the opportunity to choose client, sometimes you have failures and cannot find a single client.

CHTyauHOoHHOe 3aaHHe N22

HMrnonesya npodeccHoHANEHYD TEPMHHOMIOTHI B 0BNACTH IHM3afHA, NepesedUTe NPelIoeHHA © PYCCEOTD HA
BHTTIHEH CHHIL

Kolexupa Mp oMEILUTEHHOTe JM3aMAHA OEDIA BRICTABIIEHA B 3TOM MYy3ee Ha MpoIinol Hegene, MaobpasHTentHoe
MCHYCCTED BCEMA BAOXHOBIAET OM3AMHEpOE HA CO3NAHME HOBOID JEEOPA B MHTephepe. OOHOH M3 CAMEDX CIOHHEX
IU3AMHEPCHMX 38084 ABMETCA CO3NAHMe CBOErD COBCTBEHHOMD CTHLM. B HACTOAmEe EBpEeMd COBPEMEHHOH
BPXMTERTYPE YARIAETCA MHOTD BEHMMAHHA, 3Ta ERICTAEKA COBPEMEHH OTD AM3aHHA NPUEBIEKAET MHOTO [0 CETHTEIEH.
TMeoB ol YpoBeHE HAIEH HMUIHM CBA38H C MM3AHHOM. KW IBIH ACMeKT HALRH HMU3IHM TpebyeT NpHUMeH eHUA TH3aHHA.
[MocTHHOYCTPHANEHAA KOHLENUMA AM3afHA CBA38HA C BEEJEHMEM MACCOBOTD NPOM3BOACTEA. BHycsl GoNbmoro
HONHYECTEA NOTPeSHTeNel ONpeleianT HANPABIEHHE NMPOMEBINNEHHOID THIANHA PeRIAMHEBIN TH38HH ABIAETCA
DO HMM M3 BAMHEIX ACTIEKTOE 3 b eKTHBHON MADKETHMHIOBOH TEXH OJIOCHH .

TMHCEMEHHBIH OMPOC
Bonpoc1 YeM QM3 A HED OTIHY ATCA OT IeKOPAToOpa?
Bonpoc 2 Kar MeHaNacs chepa MM3AHHA B BEIYIIMY CTPAHAX MU PA?
Bonpoc 3 Kak obpazyioTcea Hapeuua?
Bonpoc 4 Kawme IonolHUTeIEHEIE O 0C00E BEIPAREHHA By AVIIETD BpEMEHH B AHTITIHI CHOM BEI
3HaeTe?




Bonpoc 5

B AKX CITY9 ad MCTIOIE3YETCd Heo pee e HHEIH AP THEIIB?




EHIIET 5

dopmupyeman(sie) (onenusaeman(pie)) romneTer up a(pm)

[ME-2 [MpoeRTHpOBEHHE COBEKTOBE BHMIVAIRHOH HHOOpPMALMH, MAEHTH(MHALMH M HOMMYHMHALUMHM B YacTH
XY IOMECTEEHHO-TEXHH YL CKOH Pa3paboTHH TH3aHH-NPOEKT 0B 05LeKT 0B BHIVANEHOH MHGOPM ALK, I eHTHHHMEALH
H EOMMYHHEAUMH (0T «[TpoeRTHp 0BAHKME DBBERT OB BH3IVATEHON MHOOPMALMH, U eHTHOMEATIHK H KOMMYH HEALTHH:
BEIIETIEH A UACTHUHD)

dopMupyeMbie (0L eHHBAEMBIE) HEIHEATO PbI AOCTHHEHHA ROMITSTEHIHIT:

[MK-21 AHAMM3IMpYeT HHGOPM ALK ED, HeoBXoI MMy I8 paboTel HAT TM3aHH-MPOSKT 0M

[TK-2.6 UcnoneayeT npod e CCH OHATTEHYED TEPMHH OI0THED B 0BT ACTH TH3 8 HA

CHTyauHOoHHOe 3aaaHMe N21

[TpoUHTRATE TEKCT, MEPEEENIHTE T0 M COCTABETE HeBOMEILIDE SUMMArY. 388 Te BOMPOCk K TEKCTY M BEINTHLIHTE
CNOER, OTHOCALHEACA K JIEKCHEE TH3aHHa. [[poaHamM3vpyHTe MH O PMATIMED, HeobXoOMM YD IS paboTkl HAT TH3 8l H-
MpoEKTOM.

The positive thing of this profession is that it gives you challenges, gives you possibilities to create and get
satisfaction from the task fulfilled seeing the results of your work. However, design industry is growing in great paces
worldwide. Competition is number one in this sphere and you are to be the best to become successful and get the job.
Besides, the advertisement influences our lives greatly. Another fact is that a designer can use it in an ethical way or
visa versa. Indeed, the design profession has a high under-employment rate. That is why it is really difficult to find a
good job with decent salary at a design company, to make up a good advertisement. In fact, profession of a designer
consists of several ones as it demands communicative, technical, analytical, artistic and advertisement skills. You must
be really a good designer having necessary qualifications and most importantly necessary skills to obtain a good job.
There are no regulations in designer sphere and everyone can say he is a designer and use unethical advertisement
programs. Such designers can perform their work bad making company directors paying lower salaries to others. He
will not pay you a good salary being unsure in the quality of your work. In addition, universities accept many people
who want to become designers overcrowding the designer market. A designeris a craftsman of his affair. He must have
talent and anunderstanding of the today 's world. He is a professional in _visual communication " The role of a designer
consistsin the creation of images, languages to display some messages and to reach his purposes. It is a pity that all the
above-mentioned things can be nothing without good advertisement. He needs touse some advertisement programs
to find a work. A designeris a craftsman who operatesin a completely new way mastering language and image means,
mixing traditional knowledge of a subject and personal ideas, realizing communication tools. Communication and
sales skills are significant for this profession if you want to be successful

CHTyauHOoHHOe 3aaaHHe N22

Mcnonesya npodeccHoHANEHYRD TEPMHHOIOMHI B 0BMACTH THM3IAMHA, NepesedUTe NPelIoeHHA © PYCCEOTD HA
BHTTIHEH CHHIL

PecTopaH «Bunnas B MOCKE e CITPOEKTHP DBAH ApXHTERTOp oM H0pH eM AHNpeeBRIM. [[M3IAHH MHTEPEEPA BEITIONHEH
B JIYULIMY TPaIMLMAX CTHIA 8PT JerD. [JeH0PaTopel HUKOIIA He MPHHHM AT YIACTHA B B0 AM3aHHEPCKHX MTPOeRTax.
MHTepEep pecTopaHa MOPaMAEET 30 BMIHMEM CHYIBNTYPE], KPACoToH THHHH, BHIPA3HTEIBHOCTERD MATEPHANA M LBETA.
Maeqa apTopa 3aE/IOUARTCA B COFNAHHM ATMocdepsl NpoUBeTaHHA M boraTcTea. fIpMapra aHTHHEBApHaTa B MoHawD
MNPHBIEKAET MHOTHX MOoceTHTeneld. Ha ApMapKe MpeicTEBNeHE MpPeiMeThl SHTHMEBAPHATA BEICOKOMD KAdecTEa.
AHTHKBAPMAT HA ApMapxe B MoHAKC M3BECTEH CEOMM JEHCTEHTENEHO MCOHMEUMTENLHEIM KAadecTEOM, PEEHOCTHEIE
MOKIOHHMEN AHTHHBAPHATA HCMHTRIBAKNT HAaoIaMIeHHe OT NOI0TEH B MO3OIOMEHHEX pPaMEAX, CTAPHHHELX
robeneHoB, BoraTol CEYIENTYREL 30aHMe, [Me NpoBoIUTCA ApMAapPHa, CIPOEKTHP OBAH B CTHIE 8PT IEKD.

TMHCEMEHHBIH OMPOC
Bonmpoc 1 Harwe NonoIHHTeIEHEIE THIE CPABHeHH A NPHNATaTeNEHEIX CYIIE CTEYIOT?
Bonpoc 2 Karun 0bpazoM MHHOBALMY M TEXHOIOTHH MOBNTHMANH HA PAIBHTHE TH3 alHA?
Bonpoc 3 KarHe BUIOEI DH3AHH & BB MOMETE HA3BATE?
Bonpoc 4 KaK co3marTe YTo-TOHOBOE BCIIH YK e BCe MPHAYMaHD?
Bonpoc 5 ARTYANEHE! TH 3KOJI0THYE CHH 63 0MacHbIe NP0 K TR B COBPEMEHHOM MHpe?




Bunenbi dna mpomexymovHol ammecmauyuu ofyuatowuxca N2 3 (3avem (3))

EHIIET1

dopmupyeman(bie) (onernusaeman(pie)) RoMneer ip (e )

[IE-2 [MpoeKTHPOBAHHME OBBERTOE BM3VAIBHOH MHOOPMALMH, MISHTHOMKALMM M HKOMMYHMEALWMH B YaCTH
XYIOMECTEEHHO-TEXHH YL CKOH pa3paboTHH TH3aHH- NPOEKT 0B 05LeKTOE BHIVANEHOH MHOOPMALMK, M eHTHHHMEALK
H KOMMYHHEAUMH (OTd «[TpoeRTHpoBaHMe 0ELERT OB BHIVAEHON MHOOPMALMH, U eHTHOMHALIMK H KOMMYH HEALIHH:
BEIENEHE YACTHUH D)

dopMupyeMbie (oL eHHBAEMBIE) HEAHKEATO PbI AOCTHHSH A ROMIT&TEH IHI:

[TK-21 AHATM3IUPYeT HHGOPM AL ED, HeoBX0I MMy I paboTel HAT TH3aHH-TIPOEKT 0M

[TK-2.6 HenmonesyeT npod e cck 0HANEHYED TEPMEHONOTHIO B 0DITACTH M3 aiHA

CHTyauHOoHHOe 3aaaHHe N21

[TpoUHTRATE TEKCT, MEPEERTHTE M0 M COCTABETE HeBOMEIIDE SUMMArY. 3818 Te BONPOCk! K TEKCTY M BEINTHIINTE
CNOBA, OTHOCAMHACA K JIEECHEE TH3aHHA. [[poaHa M 3upyHTe MH o PMATTHED, HeobXoOHUM Y U8 paboTkl HAT TH3 8l H-
MpoERTOM.

Do you love decorating, rearranging furniture, and picking out colors, or do you like making your own clothes and
fabric? Then perhaps you would be the perfect candidate for a career in design. After all, most people need help when it
comes to decorating their homes and offices, and we all love new clothing, so why not take something you already enjoy
and turn it into a lucrative career? Good designers are needed everywhere. Without them we wouldn't have new fabrics
and designs and life would be incredibly boring. If you are one of those people who like to put together different
elements to create a new and interesting look, then you already have the basic idea of design - all you need is some
forus and the right training. First you need to look at what you enjoy doing. If you like painting your home and
combining accessories in different configurations, then maybe you would like to be a home decorator. Have fun taking
over aclient'’s space and transforming it into a whole new room. You can choose to focus on a certain area of the home,
such as bedrooms, bathrooms, or kitchens, or you can offer an overall decorator service. Your new career will never feel
dull as you will always have new ways to decorate your client's spaces. Perhaps you are not big on home decorating, but
like the idea of bringing a space together. A career in decorating offices could be perfect then. Think about it the next
time you are in a bank, doctor's office, or aretail space. Could you make it better? Quit thinking and start doing then asa
corporate decorator and have loads of fun with alarge budget and tons of options. Have a blast designing clothing and
accessories? Well then you need to get into the fashion industry. Take charge of your very own designs, or work
alongside other designers as a collective group. Either way you will have fun coming up with new patterns, fabrics, and
accessories. The fashion industry is always looking for new ideas, which is why if you have a creative flair, you can do
well in a career in fashion design.

Even those who don't consider themselves ‘designers’ can find a lucrative career in this field. For example, do you
like making furniture? Perhaps you have a few ideas about how to make a fun coffee table, couch, or dining room set.
Just like the rest of the design industry your ideas are needed and you can earn a great salary by designing furniture.
After all, without your ideas we would just be sitting on the same type of furnimre for the next 100 years! Go back to
school tolearn the ins and outs of furniture design and then take your skills to one of many furniture companies that
are onthe lookout for talented designers. Who knows, you could even start your own custom furniture company!

CHTyauHOHHOe 3aaaHHe N22

HMcnonesya npodeccHoHANEHYD TEPMHMHOIOTHD B 0BNACTH OH3IaiHA, NepesedUTe NPeNIoEeH| © PYCCHOTD HA
BHTTIHH CHMIL

OueHL BAWHO CNPOEETHPOBATE NMPOCTPAHCTED JETCHOH HOMHATEI IO/DRHEIM 00pazoM. MHOrHe Mgy mbaT
DOHOBNATE HHTEPLED MOMEIIEHHH 1714 HAXI0Ie BpEMEHH rofa. JU3afHep MCNONE3YeT CrelMaibHeEEe TEXHHEH 1719
CE3OHHOTD JERDPAa MHTepbepa. ECiM MHTepEep MMeeT oCHOBHOH MpocTod oH, To MElI MOMEM JETKC M3MEHHTE
BHEITHHMH BHJ MHTEPEEPA MPH MOMOIIH Pa3MUHED JeKOPATUEHEIX TOMONHeHHH (aKceccyapos). Buafensusl IoMoE
MCMOIBIVECT CAMEIE TIOCIENHHE HAMNPEBNeHMA B JOM3alHe HMHTepbepa. ECIM MpaBMIBHD CHPoeETHPOBATE
MNpoCTPaHCTED MHTEPEEPE, TO BCe BCTAHET HA CBOM MecTa EciM BHI XOTHTE MMETH BOKDYT ceBd MpPHATHYI, MATKYID
aTMoC ey, BRI JONTHHE CEPYHEMTE cebd BRIAMH, KOTOPhIe MMEOT A4 BAC 3HaUeHH e, BBl MOMeTe NoCTAaBUTE HA MOTTKH
PAESTHYHEIR KOJUTEKIHMH, doTorpadie, KHHIH.

THCEMEHHBIH OMPOC
Bonmpoc1 Karue MKOIE] TM3aHH A CYIIECTEVEOT B COBDPEMEHH OM MHpe?
Bonpoc 2 [TepCcneRTHEH O TH MOJETH POBAHKME BUPTY AJIBH BN PRANEHOCTEH, HAK HAMPABIEHHE
SIPTOHOMHYEeCKOTD NPoeKTHPOBaHHA?




Bonpoc 3

Karue NpeMMyLecTEa BEITE Tpadi e cCHUM TH3IaHH ep on ?

Bonpoc 4

YeM OTIMYAETCA FPAQHY eCKMI TH3 3 HEp 0T PEKNIAaMHOTD TH33HHepa?

Bonpoc 5

YeM OTIMYAETCA TAHIMAGTHEIA TH3IaHH 0T TPYTHY THIOB?




EHIIET 2

dopmupyeman(pie) (onenusaeman(bie)) RoMneTer ip e )

[IE-2 [poeKTHPOBEHHME OBBERTOE BH3VAIBHOH MHOOPMALMH, MISHTHOHMKALMM M HKOMMYHMEALUWMH B YACTH
XY IOMECTEEHHO-TEXHH YL CKOH Pa3paboTHH TH3aHH-NPOEKT 0B 05LeKT 0B BHIVANEHOH MHGOPM ALK, I eHTHHHMEALH
H EOMMYHHEAUMH (0T «[TpoeRTHp 0BAHKME DBBERT OB BH3IVATEHON MHOOPMALMH, U eHTHOMEATIHK H KOMMYH HEALTHH:
BEIIETIEH A UACTHUHD)

dopMHpyeMble (0LeHHEaeMBle) HEIHKATO PBI J0CTHAKEH HA ROMIeTeH LHH:

[MK-21 AHAMM3IMpYeT HHGOPM ALK ED, HeoBXoI MMy I8 paboTel HAT TM3aHH-MPOSKT 0M

[TK-2.6 UcnoneayeT npod e CCH OHATTEHYED TEPMHH OI0THED B 0BT ACTH TH3 8 HA

CHTyauHOoHHOe 3aaaHMe N21

[IpoMMTAATE TEKCT, NEpEBEIHTE 70 M COCTABLTE HeBoMblioe SWMmMAary. 330aHTe BOMPockl K TEKCTY H BEIMHIIHTE
CNOER, OTHOCALHEACA K JIEKCHEE TH3aHHa. [[poaHamM3vpyHTe MH O PMATIMED, HeobXoOMM YD IS paboTkl HAT TH3 8l H-
MpPOEKTOM.

This list will help introduce you to the different types of design jobs so you're well-informed about the professions
that cater to your creativity. Take a look and see which creative careers interest you most.

Advertising & promotions manager

Professionals in these positions often work in agencies to organize campaigns for clients. They may also be
responsible for selling advertising space or time for media firms. They work with sales staff to develop concepts for
campaigns, partner with creative teams to produce layouts, negotiate contracts and prepare overall campaign budgets.
Skillsin demand: 1) Sales management; 2) Digital advertising; 3) Account management.

Art director

Art directors work in a variety of settings such as magazines, newspapers, Internet-based publications and
advertising or public relations agencies. They communicate with clients while overseeing project budgets and
timelines. They manage a team of design professionals, reviewing and approving all creative materials before being
presented to clients. Skills in demand: 1) Adobe Photoshop; 2) Concept development; 3) Graphic design.

Fashion designer

Professionals in this field design new clothing and accessories. Designs are sketched on paper and then colors,
materials and textures of the final product are determined. They study fashion trends by reviewing magazines and
attending fashion shows. They provide sample garments to sales representatives and agents in hopes of selling their
collections. Skills in demand: 1) Merchandising; 2) Product development; 3) Sketching,

Film & video editor

Film and video editors use technical software to construct promotional or artistic productions from excess footage
shot by camera operators. They work with directors and producers to determine which material is most captivating for
their audience and piece together scenes. They edit film by trimming segments, marking frames for audio and
organizing raw footage into a continuous and seamless final product. Skills in demand: 1) Final Cut Pro; 2) Adobe
Aftereffects; 3) Adobe Premiere.

CHTyauHOoHHOe 3aaHHe N22

HMcnonesya npodeccHoHANEHYR TEPMHHMIOIHE B 0BNACTH IHM3aiHA, NepesedHTe NPelIoieH|A © PYCCEOTD HA
BHTTIHEH CEHL

Ham GEINM0 oUeHb COOKHO 0BBREeIMHUTE 3TH APEMEe LEETA B JEKOpe JAHHOH KOMHATHL JH3afiHep NpencTaBuila
HECHOJIEKD 0BpasUoB THAHH, KOTOPEIE OHA XOTeJa MCIONEI0BATE 4 JPANHpOBRH. POOWTENH peliMIH NOTHOCTERD
H3IMEHWTE JEKOp BCEH EBAPTHPEL, X0TA M BEIH orpaHWYEHE] B CcpeACTEAX. JIeKopaTop NONEITANCA JaTE 0B H o63op
CEOETD TH3EHHEDCHOTD MpOeRTA. APXMTERTOP He CHef0BAN TPaguUMOHHOMY CTHIE0 B O0QOpMIEHMM [TOMEIEHH
CTHNE apT JEHC MCOOAEYRT YTOHUEHHEIE NHHHH M GOopMEl OpH oopMIeHMM. JM3afH MHTEpEEpA AaHHOID
NOMEMIEHWA MNPencTREIAeT coboll cHMHTe: pasHoobpasHoro Jexopa. B odopMieHHMH BecTHOHIIN  OH3AHHED
MCTIOIL3I0BAN MO3aMIH 0e CTEEJID, TPAaBHD O0BKY, MPaMop H penbedHEI 0pHAM EHT.

TMHCEMEHHBIH ONPOC
Borpoc 1 KarMe coBpeMEHHEIR TPEHIE! B Cep e IM3aHHA, N0 B AIEMY MHEH M, ARTAKTCA YCIeTHEIMH
HHeyCnellHEMH?
Bonpoc 2 Karue THITE MpelI0EeHHA CYILECTEYIOT B AHITTHICKOM A3BIHE?
Bonpoc 3 YeM OTIMMAETCA MO PHOI0rMYe clH H pa3bop 0T CHHTARCHUeCHOTD?
Bonpoc 4 KaK pa3seMBanca TH3aHH HA MPOTOHEHH M BCEH MCTOpHK?
Bonpoc 5 Karue ¥aparTepHCTHRM OTTH CEIBAROT COBD EM eHHEIH THM3aHH?







EHIIET 3

dopmupyeman(sie) (onenusaeman(pie)) romneTer up a(pm)

[ME-2 [MpoeRTHpOBEHHE COBEKTOBE BHMIVAIRHOH HHOOpPMALMH, MAEHTH(MHALMH M HOMMYHMHALUMHM B YacTH
XY IOMECTEEHHO-TEXHH YL CKOH Pa3paboTHH TH3aHH-NPOEKT 0B 05LeKT 0B BHIVANEHOH MHGOPM ALK, I eHTHHHMEALH
H EOMMYHHEAUMH (0T «[TpoeRTHp 0BAHKME DBBERT OB BH3IVATEHON MHOOPMALMH, U eHTHOMEATIHK H KOMMYH HEALTHH:
BEIIETIEH A UACTHUHD)

dopMupyeMbie (0L eHHBAEMBIE) HEIHEATO PbI AOCTHHEHHA ROMITSTEHIHIT:

[MK-21 AHAMM3IMpYeT HHGOPM ALK ED, HeoBXoI MMy I8 paboTel HAT TM3aHH-MPOSKT 0M

[TK-2.6 UcnoneayeT npod e CCH OHATTEHYED TEPMHH OI0THED B 0BT ACTH TH3 8 HA

CHTyauHOoHHOe 3aaaHMe N21

[TpoUHTRATE TEKCT, MEPEEENIHTE T0 M COCTABETE HeBOMEILIDE SUMMArY. 388 Te BOMPOCk K TEKCTY M BEINTHLIHTE
CNOER, OTHOCALHEACA K JIEKCHEE TH3aHHa. [[poaHamM3vpyHTe MH O PMATIMED, HeobXoOMM YD IS paboTkl HAT TH3 8l H-
MpOEKTOM.

Do you love decorating, rearranging furniture, and picking out colors, or do you like making your own clothes and
fabric? Then perhaps you would be the perfect candidate for a career in design. After all, most people need help when it
comes to decorating their homes and offices, and we all love new clothing, so why not take something you already enjoy
and turn it into a lucrative career? Good designers are needed everywhere. Without them we wouldn't have new fabrics
and designs and life would be incredibly boring. If you are one of those people who like to put together different
elements to create a new and interesting look, then you already have the basic idea of design - all you need is some
focus and the right training. First you need to look at what you enjoy doing. If you like painting your home and
combining accessories in different configurations, then maybe you would like to be a home decorator. Have fun taking
over aclient'’s space and transforming it into a whole new room. ¥You can choose to focus on a certain area of the home,
such as bedrooms, bathrooms, or kitchens, or you can offer an overall decorator service. Your new career will never feel
dull as you will always have new ways to decorate your client's spaces. Perhaps you are not big on home decorating, but
like the idea of bringing a space together. A career in decorating offices could be perfect then. Think about it the next
time you are in a bank, doctor's office, or aretail space. Could you make it better? Quit thinking and start doing then asa
corporate decorator and have loads of fun with alarge budget and tons of options. Have a blast designing clothing and
accessories? Well then you need to get into the fashion industry. Take charge of your very own designs, or work
alongside other designers as a collective group. Either way you will have fun coming up with new patterns, fabrics, and
accessories. The fashion industry is always looking for new ideas, which is why if you have a creative flair, you can do
well in a career in fashion design.

Even those who don't consider themselves ‘designers’ can find a lucrative career in this field. For example, do you
like making furniture? Perhaps you have a few ideas about how to make a fun coffee table, couch, or dining room set.
Just like the rest of the design industry your ideas are needed and you can earn a great salary by designing furniture.
After all, without your ideas we would just be sitting on the same type of furnimure for the next 100 years! Go back to
school to learn the ins and outs of furniture design and then take your skills to one of many furniture companies that
are onthe lookout for talented designers. Who knows, you could even start your own custom furniture company!

CHTyauHOoHHOe 3aaHHe N22

HMrnonesya npodeccHoHANEHYD TEPMHHOMIOTHI B 0BNACTH IHM3afHA, NepesedUTe NPelIoeHHA © PYCCEOTD HA
BHTITHE CHIMI.

O4eHE BAWHO CNPOEKTHPOBATE NMPOCTPAHCTED JETCHON HOMHATEL JODKHEIM 0bpazom. MHOrMe Mgy mobar
DOHOBIATE MHTEPLED MTOMEIIEHHH 1714 KAX oM BpEMEHH rofa. [JH3afHep MCNoNE3YeT CrelMaibHEe TEXHHEH 17149
CE3OHHOTD NEeROPA MHTepbepa. ECiM MHTEepBED MMEeeT OCHOBHOH MpocToH GoH, TO MEl MOMEM JETKO M3MeHWTE
BHEIIHMH BHJ MHTEPEEPE PH MOMOIIH Pa3MUHEL JEKOPATHEHEIX TOMONHeHHH (aKceccyapos). Buaiensusl IoMoE
MCOONBIVEOT CAMEIE [OCIENHHE HAMNPEBIEHMA B JOM3afHe HMHTepbepa. ECMH NpaBMIEHO CHPOEETHPOBATE
NpoCTPaHCTED MHTEPEEPE, TO BCe BCTAHET HA CBOM MecTa. EciM BH XOTHTE MMETH BOEDYT cebd NMpHATHYI, MATKYID
aTMOC(EDY, BRI JOJIHHEl OEPYEMTE Cebd BRIAMH, KOTOPRIE MMEROT 114 BAC 3HEUeHH e, BBl MOMeTe MoCTABMTE HA MOTTEH
PE3NHMYHEIR KOJUTEKUMH, doTorpadi, KHUTH.

THCEMEHHBIH OMPOC
Bonpoc1 Kak obpazyioTcea Hapeuua?
Bonpoc 2 YeM QM3 A HED OTIHY ATCA OT IeKOPATOpA?
Bonpoc 3 Kar MeHaNacs chepa MM3AHHA B BEIYIIMY CTPAHAX MU PA?
Bonpoc 4 Kawme IonolHUTeIEHEIE O 0C00E BEIPAREHHA By AVIIETD BpEMEHH B AHTITIHI CHOM BEI
3HaeTe?




Bonpoc 5

B AKX CITY9 ad MCTIOIE3YETCd Heo pee e HHEIH AP THEIIB?




EHIIET 4

dopmupyeman(sie) (onenusaeman(pie)) romneTer up a(pm)

[ME-2 [MpoeRTHpOBEHHE COBEKTOBE BHMIVAIRHOH HHOOpPMALMH, MAEHTH(MHALMH M HOMMYHMHALUMHM B YacTH
XY IOMECTEEHHO-TEXHH YL CKOH Pa3paboTHH TH3aHH-NPOEKT 0B 05LeKT 0B BHIVANEHOH MHGOPM ALK, I eHTHHHMEALH
H EOMMYHHEAUMH (0T «[TpoeRTHp 0BAHKME DBBERT OB BH3IVATEHON MHOOPMALMH, U eHTHOMEATIHK H KOMMYH HEALTHH:
BEIIETIEH A UACTHUHD)

dopMupyeMbie (0L eHHBAEMBIE) HEIHEATO PbI AOCTHHEHHA ROMITSTEHIHIT:

[MK-21 AHAMM3IMpYeT HHGOPM ALK ED, HeoBXoI MMy I8 paboTel HAT TM3aHH-MPOSKT 0M

[TK-2.6 UcnoneayeT npod e CCH OHATTEHYED TEPMHH OI0THED B 0BT ACTH TH3 8 HA

CHTyauHOoHHOe 3aaaHMe N21

[IpoMMTAATE TEKCT, NEpEBEIHTE 70 M COCTABLTE HeBoMblioe SWMmMAary. 330aHTe BOMPockl K TEKCTY H BEIMHIIHTE
CNOER, OTHOCALHEACA K JIEKCHEE TH3aHHa. [[poaHamM3vpyHTe MH O PMATIMED, HeobXoOMM YD IS paboTkl HAT TH3 8l H-
MpPOEKTOM.

This list will help introduce you to the different types of design jobs so you're well-informed about the professions
that cater to your creativity. Take a look and see which creative careers interest you most.

Advertising & promotions manager

Professionals in these positions often work in agencies to organize campaigns for clients. They may also be
responsible for selling advertising space or time for media firms. They work with sales staff to develop concepts for
campaigns, partner with creative teams to produce layouts, negotiate contracts and prepare overall campaign budgets.
Skillsin demand: 1) Sales management; 2) Digital advertising; 3) Account management.

Art director

Art directors work in a variety of settings such as magazines, newspapers, Internet-based publications and
advertising or public relations agencies. They communicate with clients while overseeing project budgets and
timelines. They manage a team of design professionals, reviewing and approving all creative materials before being
presented to clients. Skills in demand: 1) Adobe Photoshop; 2) Concept development; 3) Graphic design.

Fashion designer

Professionals in this field design new clothing and accessories. Designs are sketched on paper and then colors,
materials and textures of the final product are determined. They study fashion trends by reviewing magazines and
attending fashion shows. They provide sample garments to sales representatives and agents in hopes of selling their
collections. Skills in demand: 1) Merchandising; 2) Product development; 3) Sketching,

Film & video editor

Film and video editors use technical software to construct promotional or artistic productions from excess footage
shot by camera operators. They work with directors and producers to determine which material is most captivating for
their audience and piece together scenes. They edit film by trimming segments, marking frames for audio and
organizing raw footage into a continuous and seamless final product. Skills in demand: 1) Final Cut Pro; 2) Adobe
Aftereffects; 3) Adobe Premiere.

CHTyauHOoHHOe 3aaHHe N22

HMcnonesya npodeccHoHANEHYR TEPMHHMIOIHE B 0BNACTH IHM3aiHA, NepesedHTe NPelIoieH|A © PYCCEOTD HA
BHTTIHEH CEHL

Ham GEINM0 oUeHb COOKHO 0BBREeIMHUTE 3TH APEMEe LEETA B JEKOpe JAHHOH KOMHATHL JH3afiHep NpencTaBuila
HECHOJIEKD 0BpasUoB THAHH, KOTOPEIE OHA XOTeJa MCIONEI0BATE 4 JPANHpOBRH. POOWTENH peliMIH NOTHOCTERD
H3IMEHWTE JEKOp BCEH EBAPTHPEL, X0TA M BEIH orpaHWYEHE] B CcpeACTEAX. JIeKopaTop NONEITANCA JaTE 0B H o63op
CEOETD TH3EHHEDCHOTD MpOeRTA. APXMTERTOP He CHef0BAN TPaguUMOHHOMY CTHIE0 B O0QOpMIEHMM [TOMEIEHH
CTHNE apT JEHC MCOOAEYRT YTOHUEHHEIE NHHHH M GOopMEl OpH oopMIeHMM. JM3afH MHTEpEEpA AaHHOID
NOMEMIEHWA MNPencTREIAeT coboll cHMHTe: pasHoobpasHoro Jexopa. B odopMieHHMH BecTHOHIIN  OH3AHHED
MCTIOIL3I0BAN MO3aMIH 0e CTEEJID, TPAaBHD O0BKY, MPaMop H penbedHEI 0pHAM EHT.

TMHCEMEHHBIH ONPOC
Bonmpoc 1 Harwe NonoIHHTeIEHEIE THIE CPABHeHH A NPHNATaTeNEHEIX CYIIE CTEYIOT?
Bonpoc 2 Karun 0bpazoM MHHOBALMY M TEXHOIOTHH MOBNTHMANH HA PAIBHTHE TH3 alHA?
Bonpoc 3 KarHe BUIOEI DH3AHH & BB MOMETE HA3BATE?
Bonpoc 4 KaK co3marTe YTo-TOHOBOE BCIIH YK e BCe MPHAYMaHD?
Bonpoc 5 ARTYANEHE! TH 3KOJI0THYE CHH 63 0MacHbIe NP0 K TR B COBPEMEHHOM MHpe?







EHIIET 5

dopmupyeman(sie) (onenusaeman(pie)) romneTer up a(pm)

[ME-2 [MpoeRTHpOBEHHE COBEKTOBE BHMIVAIRHOH HHOOpPMALMH, MAEHTH(MHALMH M HOMMYHMHALUMHM B YacTH
XY IOMECTEEHHO-TEXHH YL CKOH Pa3paboTHH TH3aHH-NPOEKT 0B 05LeKT 0B BHIVANEHOH MHGOPM ALK, I eHTHHHMEALH
H EOMMYHHEAUMH (0T «[TpoeRTHp 0BAHKME DBBERT OB BH3IVATEHON MHOOPMALMH, U eHTHOMEATIHK H KOMMYH HEALTHH:
BEIIETIEH A UACTHUHD)

dopMupyeMbie (0L eHHBAEMBIE) HEIHEATO PbI AOCTHHEHHA ROMITSTEHIHIT:

[MK-21 AHAMM3IMpYeT HHGOPM ALK ED, HeoBXoI MMy I8 paboTel HAT TM3aHH-MPOSKT 0M

[TK-2.6 UcnoneayeT npod e CCH OHATTEHYED TEPMHH OI0THED B 0BT ACTH TH3 8 HA

CHTyauHOoHHOe 3aaaHMe N21

[TpoUHTRATE TEKCT, MEPEEENIHTE T0 M COCTABETE HeBOMEILIDE SUMMArY. 388 Te BOMPOCk K TEKCTY M BEINTHLIHTE
CNOER, OTHOCALHEACA K JIEKCHEE TH3aHHa. [[poaHamM3vpyHTe MH O PMATIMED, HeobXoOMM YD IS paboTkl HAT TH3 8l H-
MpOEKTOM.

Do you love decorating, rearranging furniture, and picking out colors, or do you like making your own clothes and
fabric? Then perhaps you would be the perfect candidate for a career in design. After all, most people need help when it
comes to decorating their homes and offices, and we all love new clothing, so why not take something you already enjoy
and turn it into a lucrative career? Good designers are needed everywhere. Without them we wouldn't have new fabrics
and designs and life would be incredibly boring. If you are one of those people who like to put together different
elements to create a new and interesting look, then you already have the basic idea of design - all you need is some
focus and the right training. First you need to look at what you enjoy doing. If you like painting your home and
combining accessories in different configurations, then maybe you would like to be a home decorator. Have fun taking
over aclient'’s space and transforming it into a whole new room. ¥You can choose to focus on a certain area of the home,
such as bedrooms, bathrooms, or kitchens, or you can offer an overall decorator service. Your new career will never feel
dull as you will always have new ways to decorate your client's spaces. Perhaps you are not big on home decorating, but
like the idea of bringing a space together. A career in decorating offices could be perfect then. Think about it the next
time you are in a bank, doctor's office, or aretail space. Could you make it better? Quit thinking and start doing then asa
corporate decorator and have loads of fun with alarge budget and tons of options. Have a blast designing clothing and
accessories? Well then you need to get into the fashion industry. Take charge of your very own designs, or work
alongside other designers as a collective group. Either way you will have fun coming up with new patterns, fabrics, and
accessories. The fashion industry is always looking for new ideas, which is why if you have a creative flair, you can do
well in a career in fashion design.

Even those who don't consider themselves ‘designers’ can find a lucrative career in this field. For example, do you
like making furniture? Perhaps you have a few ideas about how to make a fun coffee table, couch, or dining room set.
Just like the rest of the design industry your ideas are needed and you can earn a great salary by designing furniture.
After all, without your ideas we would just be sitting on the same type of furnimure for the next 100 years! Go back to
school to learn the ins and outs of furniture design and then take your skills to one of many furniture companies that
are onthe lookout for talented designers. Who knows, you could even start your own custom furniture company!

CHTyauHOoHHOe 3aaHHe N22

HMrnonesya npodeccHoHANEHYD TEPMHHOMIOTHI B 0BNACTH IHM3afHA, NepesedUTe NPelIoeHHA © PYCCEOTD HA
BHTITHE CHIMI.

O4eHE BAWHO CNPOEKTHPOBATE NMPOCTPAHCTED JETCHON HOMHATEL JODKHEIM 0bpazom. MHOrMe Mgy mobar
DOHOBIATE MHTEPLED MTOMEIIEHHH 1714 KAX oM BpEMEHH rofa. [JH3afHep MCNoNE3YeT CrelMaibHEe TEXHHEH 17149
CE3OHHOTD NEeROPA MHTepbepa. ECiM MHTEepBED MMEeeT OCHOBHOH MpocToH GoH, TO MEl MOMEM JETKO M3MeHWTE
BHEIIHMH BHJ MHTEPEEPE PH MOMOIIH Pa3MUHEL JEKOPATHEHEIX TOMONHeHHH (aKceccyapos). Buaiensusl IoMoE
MCOONBIVEOT CAMEIE [OCIENHHE HAMNPEBIEHMA B JOM3afHe HMHTepbepa. ECMH NpaBMIEHO CHPOEETHPOBATE
NpoCTPaHCTED MHTEPEEPE, TO BCe BCTAHET HA CBOM MecTa. EciM BH XOTHTE MMETH BOEDYT cebd NMpHATHYI, MATKYID
aTMOC(EDY, BRI JOJIHHEl OEPYEMTE Cebd BRIAMH, KOTOPRIE MMEROT 114 BAC 3HEUeHH e, BBl MOMeTe MoCTABMTE HA MOTTEH
PE3NHMYHEIR KOJUTEKUMH, doTorpadi, KHUTH.

THCEMEHHBIH OMPOC
Borpoc 1 [lepCHeRTHEHD TH MOIETH POBAHMEe BUPTYANLHEL PEANTEHOCTEH, KAK HAMNpaBIeHHe
SPTOH OMHYECKOrD NPOEKTHPOBaHMA?
Bomnpoc 2 Karue NpeMMyIecTea BEITE Mpad e cRMM THIAHHEp om ?
Bompoc 3 YeM OTIMMAETCA FPARHY ECHMI TH3 B HED 0T PEKNIAMHOTD TH3aHHepa?
Bompoc 4 YeM OTIMYAETCA TAH A GTHEIA TH3IAHH 0T IPYTHY THIOE?




Bonpoc 5

B AKX CITY4 ad MCTIDNE3YETCA DTpe e e HH BIH ApTHEIIL?




Bunembi dnA MpoMexcymoqHoll ammecmayuu obyvaouuxca N2 4 (JuddepeHuupoearHbiii 3auem )

EHIIET1

dopmupyeman(bie) (onernusaeman(pie)) RoMneer ip (e )

[IE-2 [MpoeKTHPOBAHHME OBBERTOE BM3VAIBHOH MHOOPMALMH, MISHTHOMKALMM M HKOMMYHMEALWMH B YaCTH
XYIOMECTEEHHO-TEXHH YL CKOH pa3paboTHH TH3aHH- NPOEKT 0B 05LeKTOE BHIVANEHOH MHOOPMALMK, M eHTHHHMEALK
H KOMMYHHEAUMH (OTd «[TpoeRTHpoBaHMe 0ELERT OB BHIVAEHON MHOOPMALMH, U eHTHOMHALIMK H KOMMYH HEALIHH:
BEIENEHE YACTHUH D)

dopMupyeMbie (oL eHHBAEMBIE) HEAHKEATO PbI AOCTHHSH A ROMIT&TEH IHI:

[TK-21 AHATM3IUPYeT HHGOPM AL ED, HeoBX0I MMy I paboTel HAT TH3aHH-TIPOEKT 0M

[TK-2.6 HenmonesyeT npod e cck 0HANEHYED TEPMEHONOTHIO B 0DITACTH M3 aiHA

CHTyauHOoHHOe 3aaaHHe N21

[IpoMMTANTE TEKCT, MEpEBEIHTE er0 M COCTABETE HeBoMblioe SUMmary. 3a0aHTe BOMPoCkl K TEKCTY W BEIMHIIHTE
CNOBA, OTHOCAMHACA K JIEECHEE TH3aHHA. [[poaHa M 3upyHTe MH o PMATTHED, HeobXoOHUM Y U8 paboTkl HAT TH3 8l H-
MPOERTOM.

Psychological Implications of Color Market researchers have done extensive studies exploring the emotional
responses of people to color. Some of these responses seem to be powerful and fairly universal. However, much of this
information is culturally biased. We know that cultural traditions endow colors with powerful meanings that can differ
greatly from place to place. For example, in Europe and the United States, black is the color of mourning. In many
tropical countries and in East Asia white is the color of death. On the other hand, white is the color worn by American
brides, while brides in much of Asia wear red. Based on research done in the United States and Europe,we know that the
following associations are generally found tohold in Euro-American societies:

Red is assorciated with blood, and with feelings that are energetic, exciting, passionate or erotic. Most colors carry
both positive and negarive implications. The downside of red evokes aggressive feelings, suggesting anger or violence.
Orange is the color of flesh, or the friendly warmth of the hearth fire The positive implications of this color suggest
approachability, informality. The negative side might imply accessibility to the point of suggesting that anyone can
approach-- alack of discrimination or quality.

Yellow is the color of sunshine. This color is optimistic, upbeat, modern. The energy of yellow can become
overwhelming. Therefore, yellowis not a color that tends to dominate fashion for long periods oftime.

Green In its positive mode, green suggests nature (plant life, forests), life, stability, restfulness, naturalness. On the
other hand, green in some tones or certain contexts (such as green skin) might instead suggest decay (fungus, mold),
topdcity, artificiality.

Blue suggests coolness, distance, spirituality, or perhaps reserved elegance. Some shade of blue is flattering to
almost anyone. In its negative mode, we can think of the "blues"-the implication being one of sadness, passivity,
alienation, or depression.

Violet is the color of fantasy, playfulness, impulsiveness, and dream states. In its negative mode, it can suggest
nightmares, or madness.

Market research on color is also done to establish color trends. Color forecasting is accomplished by surveying
consumer preferences and other indicators of changes in taste. Color forecasting firms then issue projections defining
palettes of colors that can be expected to rise, fall, or maintain popularity in coming seasons. The design industries then
develop their new lines with these projections in mind. Some major companies employ their own color forecasters to
research and project color trends for their industry. On the whole, color trends change more rapidly for fashion than for
interior design, probably because changesinhome furnishings entail a more serious financial investment.

CHTyauHOoHHOe 3aaHHe N22

Mcnonesya npodeccHoHAMEHYED TEPMHHOIOTHI B 0BMACTH TH3aliHA, NepesedUTe NPelIoEeHHA © PYCCEOTD HA
BHTTIHEH CEHIL

JByXypOEHEBEIH TAHUEBANEHEIA KIYD BEITIONHEH B CTHIe «haH®HM» CHopT-6ap M3BecTeH GapenbedHBIME
M3 0Op a¥ EH MAMH JTeTeH APHEX YeMTHOH 0B, CTEHEI PECTOPAHA 38PN HPOBaHE Pa3THIHEIME KMTAH CHHMH THAHAMH.
JH3aHHepE MCNOILI0BAIH WK I8 TEKCTHIEHOTD JEKDPa pecTopaHa. BocTouHas arMocdepa pecTopaHa co3laHa
Brarogapd TIATeNEH NPoAYMAaHHOMY ohOoPMIeHHID B EMTAHCKOM cTHIe. BockMTHTeNEHEIE fpecKH M XPYCTaIEHEIR
MOCTPE! CO3ARKT IeraHTHYRH, YTOHUYEHHYED aTMocpepy. B HacToAmee BpeMd MM3afHephl MHTEPEEPA CTAPANOTCA
NpHCHocoBMTECA K 3alpocaM cpelHero MoTpebuTend. OBHMHO M3IBECTHAA TOProBad MAPKA ACCOLMMPYETCH .
HAYECTEOM, HRJIEHHOC TR H CTHIIEM.

TTHCEMEHHBIH OMPOC




Bonpoc1

KarMe coBpeMEHHEIR TPEHIE] B Cep e AM3IaHHA, N0 B AlIEMY MHEH WD, ARTAKTCA YCIeIIHEIMH
HHeYCMeHBIMHY

Bonpoc 2 Karue THITE MpeIMEeHHA CYILECTEYIOT B AHITTHICKOM A3kIHE?
Bonpoc 3 YeM OTIMMAETCA MOPHOIorHYe cHH pa3bop 0T CHHTAKCHUeCHOTD?
Bonpoc 4 KaK pa3spMBanca IH3aHH HA NPOTAREHHH BCEH MCTOpHK?

Bonpoc 5 Karue ¥aparT epMCTHRH OITH CEIBAT COBD EM HHEIH TH3aHH?




EHIIET 2

dopmupyeman(sie) (onenusaeman(pie)) romneTer up a(pm)

[ME-2 [MpoeRTHpOBEHHE COBEKTOBE BHMIVAIRHOH HHOOpPMALMH, MAEHTH(MHALMH M HOMMYHMHALUMHM B YacTH
XY IOMECTEEHHO-TEXHH YL CKOH Pa3paboTHH TH3aHH-NPOEKT 0B 05LeKT 0B BHIVANEHOH MHGOPM ALK, I eHTHHHMEALH
H EOMMYHHEAUMH (0T «[TpoeRTHp 0BAHKME DBBERT OB BH3IVATEHON MHOOPMALMH, U eHTHOMEATIHK H KOMMYH HEALTHH:
BEIIETIEH A UACTHUHD)

dopMupyeMbie (0L eHHBAEMBIE) HEIHEATO PbI AOCTHHEHHA ROMITSTEHIHIT:

[MK-21 AHAMM3IMpYeT HHGOPM ALK ED, HeoBXoI MMy I8 paboTel HAT TM3aHH-MPOSKT 0M

[TK-2.6 UcnoneayeT npod e CCH OHATTEHYED TEPMHH OI0THED B 0BT ACTH TH3 8 HA

CHTyauHOoHHOe 3aaaHMe N21

[TpoUHTRATE TEKCT, MEPEEENIHTE T0 M COCTABETE HeBOMEILIDE SUMMArY. 388 Te BOMPOCk K TEKCTY M BEINTHLIHTE
CNOER, OTHOCALHEACA K JIEKCHEE TH3aHHa. [[poaHamM3vpyHTe MH O PMATIMED, HeobXoOMM YD IS paboTkl HAT TH3 8l H-
MpOEKTOM.

Pattern is an underlying structure that organizes surfaces or structures in a consistent, regular manner. Pattern
can be described as a repeating unit of shape or form, but it can also be thought of as the "skeleton” that organizes the
parts of a composition. Pattern exists in nature as well as in designed objects; it is useful to look at the parallels. A
Harvard biologist named Peter 5. Stevens has published a book entitled "Patterns in Nature” in which he claims that
there are only a finite number ofways that patterns can be structured. He starts with the idea of a grid as the foundation
for any structure or image. He presents a set of ways in which the points of a grid can be connected. These modes of
connection become classes of pattern, which he claims can be seen in any situation, innature and inmade images, and
from the microscopic to the cosmic scale. The modes he describes inchude the following which are described here in
terms of examples from nature. However, each of these modes can also be seen in examples of designed objects and
works of art:

Flow. All things flow, following paths of least resistance. Flow can be seen in water, stone, the growth of rees.
Meander patterning is related to the idea of flow, and is built on the repetition of an undulating line. In this detail froma
textile hanging made up of knotted threads, the meandering color lines resulting from the technique quite naturally
create thistype of pattern.

Spiral patterns can be seen from the scale of galaxies to the opening "fiddlehead” buds of ferns, to the forms of
microscopic animals.

Packing and Cracking refers to the way in which comparted cells define each others shape. A densely packed
cluster of mushrooms will grow together, deforming the circular form of each cap because of crowding. In the same
way a cluster of spap bubbles deforms each bubble from the perfect sphere of the isolated bubble, according to rules
that govern the surface tension of soap bubbles. Surfaces (like mud or old paint) that shrink may experience cracking,
resulting in similarly cellular patterning. Similar types of patterning can be seen in many designed objects. Even
complex works of art exhibit an underlying structure or pattern grid, although the mode of patterning may vary over
the surface of a complex composition.

CHTyauHOoHHOe 3aaHHe N22

HMcnonesya npodeccHoHANEHYR TEPMHHMIOIHE B 0BNACTH IHM3aiHA, NepesedHTe NPelIoieH|A © PYCCEOTD HA
BHTTIHEH CHHIL

[Tpy odopMIeHHE MHTEPEEPA BEl MOMETE TEOPUYECKH KOoMOMHHWPOBATE JeLIEBLIE M A0POTHEe Belfd. Bel MomeTe
NpHobpecTH JeMIeBRIH AKCECCYAp, HOTOPEIH MOoAYepHHET OCTANEBHEIE 3MEMEHTEl JeHOopa MHTepkepa. [TpHHIIMITED
rpadMyuecKore OM3afHa Bo MHOTOM CTPOATCA HA MCMONE30BAHMA NPOCTPAHCTEA M erc HanaHcHpoexe. [lnoxas
fanaHrMpoBKa cnocobHA PaspyIINTE Beck QW3ANH, ocoBEHHD 3T0 KACAETCA THMNOrPAQHEW. Bel NONMHEI MPHHATH
DTPHUATENEHOE NPoCTPAHCTED KAK YACTE JM3aMHA M YMeTk MCNONE30BATE Er0, TAK MPOCTPAHCTED MOMET MNOoMOdEb
BAIIEMY BYIVIIEMY NoCeTHTENER NepeMellaTeCd N0 BAEMY TH3aHHY. [[podyeT, co3MaBaeMel AH3aHHEpOM, A0NHEH
BEITE APEMM, 3AMOMMHAKIMMMCT M HEMOBTOPHMMEIM, 8 TAKME OBITE NMPHIOIHEIM A4 Medard. JM3afiHep JoiDEeH
VUMTHIBATE CHEOMQHEY OpraHM3auMy, AIA KoTopoH oH pa3pabaTelBaeT JIOPOTHN, MOoSTCOMY I14 rpadudecEoro
IH3afHepa BAMHD, IToBE eM0 EpeaTHEHD e HAYAJ 0 CTPOTD MOIUHHA 0CE 3AK0H AM JIOTHEHM.

THCEMEHHBIH OMPOC
Bonpoc1 YeM QM3 A HED OTIHY ATCA OT IeKOPAToOpa?
Bonpoc 2 Kar MeHaNacs chepa MM3AHHA B BEIYIIMY CTPAHAX MU PA?

Karie gononHHUTeIEHEIE CrocoBEl BEIDAWEHHA EEF,IEFI.T.IEI'D BpeMEHH B AHTIIHH CKOM BEI

Bonpoc 3
P IHaARTE?

Bonpoc 4 B HAKMX CYYIAA MCTIONEIYEToA Heo Mpele e HH BIH AP THEIIE?



Bonpoc 5

Korma W B KK X THAX TP e U 0 eH MH yroTpebnaetca rmaron shall?




EHIIET 3

dopmupyeman(sie) (onenusaeman(pie)) romneTer up a(pm)

[ME-2 [MpoeRTHpOBEHHE COBEKTOBE BHMIVAIRHOH HHOOpPMALMH, MAEHTH(MHALMH M HOMMYHMHALUMHM B YacTH
XY IOMECTEEHHO-TEXHH YL CKOH Pa3paboTHH TH3aHH-NPOEKT 0B 05LeKT 0B BHIVANEHOH MHGOPM ALK, I eHTHHHMEALH
H EOMMYHHEAUMH (0T «[TpoeRTHp 0BAHKME DBBERT OB BH3IVATEHON MHOOPMALMH, U eHTHOMEATIHK H KOMMYH HEALTHH:
BEIIETIEH A UACTHUHD)

dopMupyeMbie (0L eHHBAEMBIE) HEIHEATO PbI AOCTHHEHHA ROMITSTEHIHIT:

[MK-21 AHAMM3IMpYeT HHGOPM ALK ED, HeoBXoI MMy I8 paboTel HAT TM3aHH-MPOSKT 0M

[TK-2.6 UcnoneayeT npod e CCH OHATTEHYED TEPMHH OI0THED B 0BT ACTH TH3 8 HA

CHTyauHOoHHOe 3aaaHMe N21

[IpOYMTANTE TEKCT, MEPEBEIMTE ET0 M COCTABETE HEQONEIIOE SUMMArY. 3aIaMTe BOMPOCH K TEKCTY M BEIMHIIHTE
CNOER, OTHOCALHEACA K JIEKCHEE TH3aHHa. [[poaHamM3vpyHTe MH O PMATIMED, HeobXoOMM YD IS paboTkl HAT TH3 8l H-
M OEETOM.

Psychological Implications of Color Market researchers have done extensive studies exploring the emotional
responses of people to color. Some of these responses seem to be powerful and fairly universal. However, much of this

information is culturally biased. We know that cultural traditions endow colors with powerful meanings that can differ

greatly from place to place. For example, in Europe and the United States, black is the color of mourning. In many
tropical countries and in East Asia white is the color of death. On the other hand, white is the color worn by American

brides, while brides in much of Asia wear red. Based on research done in the United States and Europe,we know that the
following associations are generally found tohold in Euro-American societies:

Red is assorciated with blood, and with feelings that are energetic, exciting, passionate or erotic. Most colors carry
both positive and negative implications. The downside of red evokes aggressive feelings, suggesting anger or violence.
Orange is the color of flesh, or the friendly warmth of the hearth fire The positive implications of this color suggest
approachability, informality. The negative side might imply accessibility to the point of suggesting that anyone can
approach-- alack of discrimination or quality.

Yellow is the color of sunshine. This color is optimistic, upbeat, modern. The energy of yellow can become
overwhelming. Therefore, yellowis not a color that tends to dominate fashion for long periods oftime.

Green In its positive mode, green suggests nature (plant life, forests), life, stability, restfulness, naturalness. On the
other hand, green in some tones or certain contexts (such as green skin) might instead suggest decay (fungus, mold),
topcdcity, artificiality.

Blue suggests coolness, distance, spirituality, or perhaps reserved elegance. Some shade of blue is flattering to
almost anyone. [n its negative mode, we can think of the "blues"-the implication being one of sadness, passivity,
alienation, or depression.

Violet is the color of fantasy, playfulness, impulsiveness, and dream states. In its negative mode, it can suggest
nightmares, or madness.

Market research on color is also done to establish color trends. Color forecasting is accomplished by surveying
consumer preferences and other indicators of changes in taste. Color forecasting firms then issue projections defining

palettes of colors that can be expected to rise, fall, or maintain popularity in coming seasons. The design industries then

develop their new lines with these projections in mind. Some major companies employ their own color forecasters to
research and project color trends for their industry. On the whole, color trends change more rapidly for fashion than for

interior design, probably because changes in home furnishings entail a more serious financial investment.

CHTyauHoHHOe 3aaHHe N22

Wrnonesy:a npodeccHOHATEHYE TEPMHHONOTHED B 0BIACTH TH3AMHA, NepeselMTe NPeqIoeH|a ¢ PYCCKOTD HA
BHTTIHEH CEMIL

JeyXypOEHEBEIH TRHIUEBANEHEIA KIYD BREITIONHEH B CTHIe «haH®HMs» CHopT-6ap M3BecTeH GapenbedHbIME

13 05 ¥ EH MAMH JTETEHI APHEDX UeMITHOH OB, CTeHE PECTODAHA 33IPAMTMPOBAHE] A3 HEIMKE KMTAH CHUMH THAHAME.
I13aHH epEl MCTIONE30BATH MENK I TEKCTHILHOID NEHOPA PecTopaHa. BocTouHad aTMocdepa pecTopaHa Co3IaHa

BNATOIAPA TILATENEHD NPOIYMAHHOMY DGODPMIEHWI B KMTAMCKOM CTHIE BOCKXWTHTENEHEIE dpeckd M XPYCTANLHELE

TMIOCTPEL CO3NAKT 3METAHTHYE, VIOHUYEHHYH aTMochepy. B HACTDANIEE BpeMA OM3IAHHEDE] HHTEPEEDPA CTAPRKITCA
NpHUCAOCOBWTECA K 3AMPOCAM CPETHETD MNoTpefWTend. O6GEMHO W3BECTHAA TOPIOBAA MADPKA ACCOLMMpPYETCH C

KaveCTBOM, HATEXHOCTEED H CTHIIEM.

TMHCEMEHHBIH OMPOC

Bonpoc1 Karum 0bpazoM MHHOBALMKE M TEXHOOTHH MOBITHANH HA PAIBHTHE TH3 aliHA?

Bonpoc 2 KarHe BMIOEI DH3AHH A BB MOMETE HA3BATE?




Bonpoc 3

Kak co3mare YTo-TOo HOBOE eCIIH YK e BCe TPHAYM aHD?

Bonpoc 4

B AKX CITY4 ad MCMOIE3YETCd Heo NpeIee HHBIH AP THEIIL?

Bonpoc 5

M].FE.JIH-]L] JIH 3O OrHYe CKH B e3 onacHkle MpOEKTELBE COBPEMEHHOM MHD e?




EHIIET 4

dopmupyeman(sie) (onenusaeman(pie)) romneTer up a(pm)

[ME-2 [MpoeRTHpOBEHHE COBEKTOBE BHMIVAIRHOH HHOOpPMALMH, MAEHTH(MHALMH M HOMMYHMHALUMHM B YacTH
XY IOMECTEEHHO-TEXHH YL CKOH Pa3paboTHH TH3aHH-NPOEKT 0B 05LeKT 0B BHIVANEHOH MHGOPM ALK, I eHTHHHMEALH
H EOMMYHHEAUMH (0T «[TpoeRTHp 0BAHKME DBBERT OB BH3IVATEHON MHOOPMALMH, U eHTHOMEATIHK H KOMMYH HEALTHH:
BEIIETIEH A UACTHUHD)

dopMupyeMbie (0L eHHBAEMBIE) HEIHEATO PbI AOCTHHEHHA ROMITSTEHIHIT:

[MK-21 AHAMM3IMpYeT HHGOPM ALK ED, HeoBXoI MMy I8 paboTel HAT TM3aHH-MPOSKT 0M

[TK-2.6 UcnoneayeT npod e CCH OHATTEHYED TEPMHH OI0THED B 0BT ACTH TH3 8 HA

CHTyauHOoHHOe 3aaaHMe N21

[TpoUHTRATE TEKCT, MEPEEENIHTE T0 M COCTABETE HeBOMEILIDE SUMMArY. 388 Te BOMPOCk K TEKCTY M BEINTHLIHTE
CNOER, OTHOCALHEACA K JIEKCHEE TH3aHHa. [[poaHamM3vpyHTe MH O PMATIMED, HeobXoOMM YD IS paboTkl HAT TH3 8l H-
MpOEKTOM.

Pattern is an underlying structure that organizes surfaces or structures in a consistent, regular manner. Pattern
can be described as a repeating unit of shape or form, but it can also be thought of as the "skeleton” that organizes the
parts of a composition. Pattern exists in nature as well as in designed objects; it is useful to look at the parallels. A
Harvard biologist named Peter 5. Stevens has published a book entitled "Patterns in Nature” in which he claims that
there are only a finite number ofways that patterns can be structured. He starts with the idea of a grid as the foundation
for any structure or image. He presents a set of ways in which the points of a grid can be connected. These modes of
connection become classes of pattern, which he claims can be seen in any situation, innature and inmade images, and
from the microscopic to the cosmic scale. The modes he describes inchude the following which are described here in
terms of examples from nature. However, each of these modes can also be seen in examples of designed objects and
works of art:

Flow. All things flow, following paths of least resistance. Flow can be seen in water, stone, the growth of rees.
Meander patterning is related to the idea of flow, and is built on the repetition of an undulating line. In this detail froma
textile hanging made up of knotted threads, the meandering color lines resulting from the technique quite naturally
create thistype of pattern.

Spiral patterns can be seen from the scale of galaxies to the opening "fiddlehead” buds of ferns, to the forms of
microscopic animals.

Packing and Cracking refers to the way in which comparted cells define each others shape. A densely packed
cluster of mushrooms will grow together, deforming the circular form of each cap because of crowding. In the same
way a cluster of spap bubbles deforms each bubble from the perfect sphere of the isolated bubble, according to rules
that govern the surface tension of soap bubbles. Surfaces (like mud or old paint) that shrink may experience cracking,
resulting in similarly cellular patterning. Similar types of patterning can be seen in many designed objects. Even
complex works of art exhibit an underlying structure or pattern grid, although the mode of patterning may vary over
the surface of a complex composition.

CHTyauHOoHHOe 3aaHHe N22

HMcnonesya npodeccHoHANEHYR TEPMHHMIOIHE B 0BNACTH IHM3aiHA, NepesedHTe NPelIoieH|A © PYCCEOTD HA
BHTTIHEH CHHIL

[Tpy odopMIeHHE MHTEPEEPA BEl MOMETE TEOPUYECKH KOoMOMHHWPOBATE JeLIEBLIE M A0POTHEe Belfd. Bel MomeTe
NpHobpecTH JeMIeBRIH AKCECCYAp, HOTOPEIH MOoAYepHHET OCTANEBHEIE 3MEMEHTEl JeHOopa MHTepkepa. [TpHHIIMITED
rpadMyuecKore OM3afHa Bo MHOTOM CTPOATCA HA MCMONE30BAHMA NPOCTPAHCTEA M erc HanaHcHpoexe. [lnoxas
fanaHrMpoBKa cnocobHA PaspyIINTE Beck QW3ANH, ocoBEHHD 3T0 KACAETCA THMNOrPAQHEW. Bel NONMHEI MPHHATH
DTPHUATENEHOE NPoCTPAHCTED KAK YACTE JM3aMHA M YMeTk MCNONE30BATE Er0, TAK MPOCTPAHCTED MOMET MNOoMOdEb
BAIIEMY BYIVIIEMY NoCeTHTENER NepeMellaTeCd N0 BAEMY TH3aHHY. [[podyeT, co3MaBaeMel AH3aHHEpOM, A0NHEH
BEITE APEMM, 3AMOMMHAKIMMMCT M HEMOBTOPHMMEIM, 8 TAKME OBITE NMPHIOIHEIM A4 Medard. JM3afiHep JoiDEeH
VUMTHIBATE CHEOMQHEY OpraHM3auMy, AIA KoTopoH oH pa3pabaTelBaeT JIOPOTHN, MOoSTCOMY I14 rpadudecEoro
IH3afHepa BAMHD, IToBE eM0 EpeaTHEHD e HAYAJ 0 CTPOTD MOIUHHA 0CE 3AK0H AM JIOTHEHM.

THCEMEHHBIH OMPOC
Borpoc 1 [lepCHeRTHEHD TH MOIETH POBAHMEe BUPTYANLHEL PEANTEHOCTEH, KAK HAMNpaBIeHHe
SPTOH OMHYECKOrD NPOEKTHPOBaHMA?
Bomnpoc 2 Karue NpeMMyIecTea BEITE Mpad e cRMM THIAHHEp om ?
Bompoc 3 YeM OTIMMAETCA FPARHY ECHMI TH3 B HED 0T PEKNIAMHOTD TH3aHHepa?
Bompoc 4 YeM OTIMYAETCA TAH A GTHEIA TH3IAHH 0T IPYTHY THIOE?




Bonpoc 5

Korma W B KK X THAX TP e U 0 eH MH yroTpebnaetca rmaron shall?




EHIIET 5

dopmupyeman(sie) (onenusaeman(pie)) romneTer up a(pm)

[ME-2 [MpoeRTHpOBEHHE COBEKTOBE BHMIVAIRHOH HHOOpPMALMH, MAEHTH(MHALMH M HOMMYHMHALUMHM B YacTH
XY IOMECTEEHHO-TEXHH YL CKOH Pa3paboTHH TH3aHH-NPOEKT 0B 05LeKT 0B BHIVANEHOH MHGOPM ALK, I eHTHHHMEALH
H EOMMYHHEAUMH (0T «[TpoeRTHp 0BAHKME DBBERT OB BH3IVATEHON MHOOPMALMH, U eHTHOMEATIHK H KOMMYH HEALTHH:
BEIIETIEH A UACTHUHD)

dopMupyeMbie (0L eHHBAEMBIE) HEIHEATO PbI AOCTHHEHHA ROMITSTEHIHIT:

[MK-21 AHAMM3IMpYeT HHGOPM ALK ED, HeoBXoI MMy I8 paboTel HAT TM3aHH-MPOSKT 0M

[TK-2.6 UcnoneayeT npod e CCH OHATTEHYED TEPMHH OI0THED B 0BT ACTH TH3 8 HA

CHTyauHOoHHOe 3aaaHMe N21

[IpoMMTAATE TEKCT, NEpEBEIHTE 70 M COCTABLTE HeBoMblioe SWMmMAary. 330aHTe BOMPockl K TEKCTY H BEIMHIIHTE
CNOER, OTHOCALHEACA K JIEKCHEE TH3aHHa. [[poaHamM3vpyHTe MH O PMATIMED, HeobXoOMM YD IS paboTkl HAT TH3 8l H-
MPOEKTOM.

Psychological Implications of Color Market researchers have done extensive studies exploring the emotional
responses of people to color. Some of these responses seem to be powerful and fairly universal. However, much of this
information is culturally biased. We know that cultural traditions endow colors with powerful meanings that can differ
greatly from place to place. For example, in Europe and the United States, black is the color of mourning. In many
tropical countries and in East Asia white is the color of death. On the other hand, white is the color worn by American
brides, while brides in much of Asia wear red. Based on research done in the United States and Europe,we know that the
following associations are generally found tohold in Euro-American societies:

Red is assorciated with blood, and with feelings that are energetic, exciting, passionate or erotic. Most colors carry
both positive and negative implications. The downside of red evokes aggressive feelings, suggesting anger or violence.
Orange is the color of flesh, or the friendly warmth of the hearth fire The positive implications of this color suggest
approachability, informality. The negative side might imply accessibility to the point of suggesting that anyone can
approach-- alack of discrimination or quality.

Yellow is the color of sunshine. This color is optimistic, upbeat, modern. The energy of yellow can become
overwhelming. Therefore, yellowis not a color that tends to dominate fashion for long periods oftime.

Green In its positive mode, green suggests nature (plant life, forests), life, stability, restfulness, naturalness. On the
other hand, green in some tones or certain contexts (such as green skin) might instead suggest decay (fungus, mold),
topcdcity, artificiality.

Blue suggests coolness, distance, spirituality, or perhaps reserved elegance. Some shade of blue is flattering to
almost anyone. [n its negative mode, we can think of the "blues"-the implication being one of sadness, passivity,
alienation, or depression.

Violet is the color of fantasy, playfulness, impulsiveness, and dream states. In its negative mode, it can suggest
nightmares, or madness.

Market research on color is also done to establish color trends. Color forecasting is accomplished by surveying
consumer preferences and other indicators of changes in taste. Color forecasting firms then issue projections defining
palettes of colors that can be expected to rise, fall, or maintain popularity in coming seasons. The design industries then
develop their new lines with these projections in mind. Some major companies employ their own color forecasters to
research and project color trends for their industry. On the whole, color trends change more rapidly for fashion than for
interior design, probably because changes in home furnishings entail a more serious financial investment.

CHTyauHoHHOe 3aaHHe N22

Wrnonesy:a npodeccHOHATEHYE TEPMHHONOTHED B 0BIACTH TH3AMHA, NepeselMTe NPeqIoeH|a ¢ PYCCKOTD HA
BHTTIHEH CEMIL

JeyXypOEHEBEIH TRHIUEBANEHEIA KIYD BREITIONHEH B CTHIe «haH®HMs» CHopT-6ap M3BecTeH GapenbedHbIME

13 05 ¥ EH MAMH JTETEHI APHEDX UeMITHOH OB, CTeHE PECTODAHA 33IPAMTMPOBAHE] A3 HEIMKE KMTAH CHUMH THAHAME.
I13aHH epEl MCTIONE30BATH MENK I TEKCTHILHOID NEHOPA PecTopaHa. BocTouHad aTMocdepa pecTopaHa Co3IaHa

BNATOIAPA TILATENEHD NPOIYMAHHOMY DGODPMIEHWI B KMTAMCKOM CTHIE BOCKXWTHTENEHEIE dpeckd M XPYCTANLHELE

TMIOCTPEL CO3NAKT 3METAHTHYE, VIOHUYEHHYH aTMochepy. B HACTDANIEE BpeMA OM3IAHHEDE] HHTEPEEDPA CTAPRKITCA
NpHUCAOCOBWTECA K 3AMPOCAM CPETHETD MNoTpefWTend. O6GEMHO W3BECTHAA TOPIOBAA MADPKA ACCOLMMpPYETCH C

KaveCTBOM, HATEXHOCTEED H CTHIIEM.

TMHCEMEHHBIH OMPOC
Bomnpoc 1 YeM Beb-IM3AHH OTNHYRETCA OT IPadudecroro?
Bomnpoc 2 Karue coBpeMeHHEIR TPEHIELE Chepe MHM3IANHA, M0 BAlEMY MHEH M, AETAHTCH YOIeTH BIMH
HHeyCnellHEMH?




Bonpoc 3

Kame THNE MpednoXeHHd CYIIECTEYIOTE AHIMHHCKOM A3EIKE?

Bonpoc 4

YeM OTITHYAETC MO PhoTIo MMYecKHE p a3 Bop 0T CHHTARCHYECHDTD?

Bonpoc 5

KK pAIBMBANCA TH3IAMH HA MPOTAREHH U BCEH HCTOPHI?




8. [lepedeHb peROMeHAYEMBIX Ve bHbIX H3OaAHHil, 0N OMHHTEMLHOH THTEpaTyph! H (MH) HHBIX HHGOPMAL HOHHBIX
MCTOMHHKOE [715 CAMOCTOATEILHO MOAro TOBKH 06Y4a0NIHXCA K TEKYILEMY KOHTPOJIO YCIeBaeMOCTH H
MpOMeRYTOMHON ATTECTALLHH 06y Yaonmcs

JNeRTpOHHbIe Y4eGHbIe M3 AHHA H INEeKTPOHHEIE 06 a3 0BaTeEHEIE PecypChl

Vue GHble Mamepuansi - 3neKmpoHHsie yue bHsie uzdanua (uzdanus snexmpoHHbIX GUSA LomeuHbix cuchmem)
Vuebuasa nuteparypa [(mepeueHs ocHOBHOH (0BA33TeNBHOH) M IOMONHMTENEHDE yuefHOH JITHTEpaTYpE,

Heo B oTHMOI I 0 CEOSHU A TH CLIMITTMHE (Monyna)) BrimouaeT B ceba clieIyionie JeRTPoOHHEIE YuefHEIe H3RaH M.
OcHoBHaA (0BA3ATENEHAR) yIe6HAA THTEPATYPA:

1L Yurunesa, JT. C. AHIMMACKUE A35IH B YIIPARTEHHH NepeoHanoM (B1—B2). English for Human Resource Managers:
yuebHHME M NparTHEYM A4 By208 / JI. C. Yurunesa, E. B. [lueckad, JI. C. EcMHa. — 2-e B30, nepepab. ¥ gon. — Mockea !

Haparenecreo KOpaiT, 2019

2. Unkunesa, J1. C. AHIMTHHCK I A3EIK B GH3Hec -uHpopMatke. English for Business Informatics (B1-B2) : yue6HHK
H Mp K THEYM 114 By308 (J1. C. Yuxuneea, E. 1. Apneeea, J1. C. EcHa — Moceea: Magarenscree Kopair, 2019

3. Ulesupea, [ B. AHCIHIACKHE A3LIK 18 gH3aiHepos (B1-B2) : yueGHoe nocobue ma sysos / T, B. Ulesuoea, E B
Hapounaq, JT. E. Mockaney. — 2-e u3n, nepepab. ¥ qon. — Mockea : Manarenscreo OpaiT, 2019

T oMoNHUTENEH 34 yaebHad TMTepaTypa:

1 AByeea, H. H. AHIMMACKHA A3HEK B TRMOMEHHOM Jele | TPaRTHYecKoe Mocobue mna sy3oe [ H H. AByesa, 3. M.
HypMaroMenoea — 2-e U371, UCMp. M Oon. — Mockea : Manarenscreo KOpaiT, 2019

2. AHTTIME CHMH 93kIK O14 aRa0 e ecki Ueneid English for Academic Purposes : yueBHoe nocobie nua ey3oe/ T.
A. BapaHoeckad, A. B 3axapoea, T. B. [Tocnenoea, K0, A, CyeopoBa ; nof pepasuied T. A BapaHoBcrOH. — Mockea !
Haparenscteo KOpaiT, 2019

3. [ypees, B. A AHIMHACKHI 938K, [paMMaTiig (B2) : yueSHUK M NPAKTHEYM U4 BY30E / B. A T'ypees. — MoCHEa
Haparenecteo KOpair, 2019

4 Esrcworoba B H Axrmuiickuil a3eie. Reading and Discussion : yuebHoe nocobue mig 8y3os [ E. H Escioroea, T T
Pyrrosrcrad, 0. M. TapaHeHKD. — 2-e M3n, Mcnp. M on — Mockea : MagaTenscTeo KopaiT, 2019

5. Yswuinesa, JT. C. AHITHICKHA A36IK 104 Ny BIHYHEX BRICTYIUIeHHE (B1-B2). English for Public Speaking : yuetHoe
nocobie nma By308 [ J1. C. UMEMIeBA. — 2-2 U310, Mcnp. M omn. — Mocksa: ManaTenecTeo KopaiT, 2019

6. Mepuenko, T. M. TeopeTHueckas oHETHEA ASHIMHMACKOTD A3LIKA @ yuebHoe nocobue nna sy3oe / T. M. HlesueHED.
— 3-e u3n. — Mockea: MaparenscTeo KOpaiT, 2019

Mepuoduneckue uzdaHun

BecTHME MOCKOBCKOTD YHHMEBepcHTeTa. Cepua 14, [Meuxonorud. @ HaydHed mypHan — Mockea @ MocKoBCKME
rOCYIap CTEEHH BIH YHHBEPCHT ET HMeHH M.B. MloMoHocosa (M3narenberuit 1 om)

[Ipaeo M mudpoBad sKOHOMMEA .— Mockea : @OTEOYV BIIO "MoCKOBCEME FOCYIAPCTEEHHEIN HPHIHYUECKMH
yHHBEpCHTeT HMeHu OE. Kyradumsa (MTIOA)"

HHble 3nekmpoHHbie 06 pa3oaamenbHbie pecypeb

EmiHoe 0EHD OpCTyIa K 06 pasoBaTensHeM pecypean (hitp:/fwindow eduru/)

e IepalkHEN 06Pa30BaT el EHEIH MopTan " 3xoHoMHEA. Colponoria. Medemssent” (httpy/ecsocman hseru/)

SnexTpoHHAA GHEMMOTEuHAA cHcTema «3BC IOPAMTw» (3newTpoHHO-GHGIMoTEMHAaR cMcTeMa «3BC HOPAHT»
(https:/biblio- online.ru/ wma https:furait.ru/)

S eRTPOHHD- B EMMOTEUH 84 cHeTeMa «PYROHT: (3NMexTpoHHAS BUBIHOTEUHAA CHCTEMA «PYROHT:) (INexTpoHHAS
BHAIMOTEUHAA CHCTeMA « HAUMOHATEHEIA Uudp oBoH pecype «PyronTs) httpsy/frucont ru/ unu https:flibrucontru/

IMerTpoHHAA HH 0 pMAaLNH 0HHO- 00 pa30BaATEN BHANA cpela OpraHH3alHe VHHBEPCHTETA EPHEC
(https:/brics study/)

IL HudopmauHonHoe obecnevenHe (mepeveHs HHGOPMALHOHHBIX TEXHOMOTHH, HCOONEIYEMBIX ITPH
ocymecTENeHuH obpazopaTensHoro mpolecca, BRIKWMAA MNepedeHb MNporpaMMmHoro obecneveHua H
HHOPMALHOHHBIX CMPABCMHBIX CHCTEM )

Hewpael  ofbyuatompica obecrneded HHIMBHAYANEHBIM — HEOTPAHWYEHHEIM  JOCTYIOM K 3JIEKTPOHHO-
BHBIHoTEUHOH cHeTeMe (IBC), comgepraleii ManaHua yueBHOM, yueBH 0-MeTOIMUeCHOI M HHOM THTEPATYPEL

Coctae HeobxogHMMoro HOMIUNERTA JHUEHIHOHHONO H cBoBGONHO PpACOPOCTPAHAEMOro IPOrpPaMMHOTO
obecrnedeHHd, B TOM YHCNE OTEYECTBEHHOro npou3eoacrea: AHperc Bpayiep; LibreOffice; Notepad++; GNU Image
Manipulation Program (GIMP); Firefox (Epaysep Mozilla Firefox); 7-Zip; FAR Manager.

Pecypch! HHGOPM A OHH 0-TENeKOMMYHHKAH OHH 0 ceTH « HHTepHeT»
(mepeueHs pecyp OB MHGOPM ALHOHH 0-TEN eKOMM YHH HALH OHHOH CeTH « MHTepHEeTs):

SNeRTpPOoHHBE HHGO PMA THOHHBIE PECYPCE]



Cocmae coapeMeHHbix mMpodeccuoHanbHbix Gas danHbix (8 mom vucne mexcdyHapodHbix pedepamusHbix Gas
daHHbIX Hay4HbIX U3OaHuLi)

deepaTkHAA CIYHEA rOCY IAp CTEEHH 0M cTAaTHCTHEH (https:fwww ghis ru/)

OTrperTEEe naHHEe Poccuu (https:fdata gov/)

CrarHcTHYeckMH Otgen Opradusagud ObeenuHeHHmx  Haguid  (United Nations Statistics  Division)
(http:/data.un.org/)

IKOHOMHYECKAd M COOMANEHAT KOMHCCHA I1d A3HMH M Tixoro okeaHa (United Mations Economic and Social
Commission for Asia and the Pacific) (https:/www.unescap.org/our-work/statistics)

EBponefcKAS 3HOHOMMYECKAd HoMMccHAa OpraHusauus O6eenuHeHHbBX Haoui (United MNations Economic
Commission for Europe) (httpy//www unece org/stats/stats_h html)

[IponoBONBECTEEHHAA W CRIBCHOXO3AMCTEEHHAA OPraHM3auMa O6benuHEHHE Hanui (Food and Agriculture
Organization of the United Nations) (http:/fwww fao.org/statistics/en/)

MesuyH ap 0OHEE BaToTHEIH doug (MB®) (International Monetary Fund (IMF)) (https//'www.imforg/en/Data)

HucruryT crarieriiy KOHECKO (UNESCO Institute of Statistics) (http:fuisunesco.org/)

OpraHd3anMa O6eenmHeHHEN Hanui [To [poMenuneHHoMy PaseuTiio (United Mations Industrial Development
Organization) (https/wwwunidoorgfresearchers/statistical -databases)

I'pynna BoemupHoro Basxa (The World Bank Group) (https,//data worldbankorg))

BceMHpHAad opraHHs auHa 3apasooxpadesus (World Health Organization) (https:/wwwwho.int/data/)

BreMupHada TOPIOBad DPraHK3 alHda (World Trade Organization)
(https:wwwwioorgienglish/res_e/statis_g/statis_e htm)

EepocTar (Eurostat (European Statistical Office)) (https:/lec eurnpa eu/eurostat/)

MemrocyIap CTEEHHEIR CTATHCTHYECHHH HOMHTET Compy®ecTBa He3aBHCHMEIX locyoapcTe
(http://www.cisstat.com/Obase/index htm)

OpraHM3a0MA SEOHOMMYECHOTD COTPYOHMYecTER M pa3edTHA (Organisation for Economic Co-operation and
Development) (hitpsy/datapecd org/)

MEH(,E}.H-IEPD,D}IDE SHEPrETHUECKOE areHTCcTBo (International Energy Agency) (https/wwwieaorg/data-and-
statistics

Cormag MexdyHapodHex pedepamusHbix 603 0aHHELX HOYYHBLX U0 aHul

Science Alert (https://scialert.net/)

AENSI Pubhsher (American-Eurasian Network for Scientific Information Journals) (http:{www aensiweb.com/)
Asian Economic and Social Society (AESS) (http//www .aessweb.com/)

PressAcademia (hetpfwww pressacademia org/)

OMICS International (https:/www omicsonline org/)

Scientific Research Publishing (https:{fwww scirp.org/)

Hikari Ltd (http:/fwww.m-hikari.com/)

OAPEN (https:/fwww.oapen.org/)

Scientific & Academic Publishing (SAP) (http//www.sapub.org/journal/index.aspx)

Global Advanced Research Journals (hetp:fgarj org/)

Kamla-Raj Enterprises (http://www krepublishers com/)

ISER PUBLICATIONS (http://www iserjournals.com,)

Medwell Journals (Scientific Research Publishing Company) (https://medwelljournals. com/home. php)

Cocmaa UHGOPMALLOHHBIX CITPAasoHHBIX CLUCHIEM

Baza sHaHWi OTEpEIToro npasuTenkscTea (http:fwiki ac-forumru/)

BrICIIAA ATTECTAUMOHHAA KOMMCCHA MpM MMHMCTEPCTBE HAyKM M BeICIero obpa3oBaHua PoccHBCKOR
egepaus (hitps:{vak minobrnauki gov.ru/main)

PocoHi crHi G oHI hyHIaMeHT aNeHEX Meciegosadui (hitps/forww rfbr.r)/)

e IepalsHEN NopTal «PoccHiickoe nGpasosadHes (httpfwwweduru/)

Espacenet ([ToM oK maT e THOH MH dopMawis) (https:/ruespacenet comy)

Cripae oM HO- MH 0P MALHMD HHEN nopTal TPAMOTAPY (http:/gramota.ru/)

Eepa3mii crkud MoruTop (http/feurasiamonitor.org/)

SHOHOMHYeCKHe GaRYIETETEl, HHCTUTYTEL M MCCIIBIOBATRIECKH e LeHTpPE B Mupe (https:/fedirc repec org/)

HubdopMatonHan cHcTeMa delepalbHOH COYEOE Mo HAT3opy B chepe 3AMMTEL MPaE MNOTpebMTENned M
BIaronomyusa YenoBera « ] oRyMeHTsEs (https)/www rospotrebnadzor ru/documents/documents. php)

Cocmae UHHoPM AL LUOHHEX CITPOB0YHLX MPOB0E X CLICTIEM

OdHUMATEHBIR HHTEPHET -0 PTAN MPAB0E oM HHbopMaH ([ocyIapcTBEHHAA CHCTEMA ITPABDBOH MHOOPMALHH)
(http:{pravo.govru/)

CHcTeMa obecreueHUA 3aK0HOIATENEH 0l TeaTeneHocTd (hitps)/sozd. duma gov.ru/)

CobpaHHe 3aK0HOIaTeNbCTRA PoccHiickol degepauin (hitps: fwww szrf ru/)

locymapcTEEHHAA ABETOMATHIMPOBAHHAA cHCTeMa PoccHickoi degepauns «[IpasocymHes (TAC «[IpaBocynmes)
(https:{sudrfru/)

HopMaTHEHEIE MPABOBEIE AKTHL B PoCcHBCKOR @enepauyi. MUHHCTEPCTED HOCTHUMK PoccHIIcKoH denepaliie
(http:/{pravo.minjust.ru/)

HHbie uHGopMayLuoHHble pecypebl - UHGOPpMAa L UOHHBIE PeCypPCbi 0praHoa rocydapcmee HHol anacmu



Mpesugest Poccuu (http://kremlin )

MpaeuTenscTeo Poccuu (hitp:/government ru,/)

MMHMCTEp CTE O HAYHH M BEICIIErD obpagosanud PO (https:fwww minobrnaukd govr))

MUHHCT epCTE 0 Mpoceeiesna PO (hitps)fedugovru/)

MMHMCTEP CTE O 3KOHOMWYECKD IO Pa3BMTHA Po couii croil denepamu (https)/fwww economy govruy/)

MuuMcTepcTEe UHMGPOBOrO  PA3BMTHA, CBAZM M MACCOBRIX  HOMMYHMEAUM Poccuiickod  denepaniu
(https://digital govru/)

Baux Poccuu (https//www chr ru/)

deepalkHAA CIyEEA Mo HAm30py B odepe obpasosadua ¥ Haywd (http:/obrnadzor gov.rufru/)

Hubie uHdopMauuoHHbie pecypcbl - HOBOCMHbIE UHGoOpMauuoHHbie pecypcki (pecypcbi cpedcme Maccosot
urdopmaLuu)

TACC (https:/tass.ny)

PHUA HOBOCTH (https:/riaru/)

Kommepcants (https/fwwwkommersantry/)

Forbes (https//www forbesru/)

SKCIEPT (https:/expert.ru/)

Hapectns (https/fizru/)

PEK (https:/fwww.rbc ru/)

RT (httpsy//rt.com/)

HupopmayuoHHbIe MOUCKOEble cuCmeMbl
Augerc (coeuga: htips)/yand ex ru/)

Google (cceura: https:/'www.google com/)
Mail (coeika: https//imail ru/)

Bing (ceemka: https,/www.bing.com/)
CryTaME (cosika: hitps:fwww sputnilc )



(Mpunoxenue 8)
$AY VHUBEPCUTET

\J BPUKC

ABTDHOMHAA HeKDMMePY eCKas DPaHK 3a1HMA BEICII erp 06pas 0BaHHA
« VausepcuTeT EPUEC (IOHUEPUEC) s

YTEEPMIEHO
VueHBIM CoBeTOM VHABepCHTETa BFFEC
w15 denpans 2021

[Pewemae NP VE 15- 02 - 211 a1 1502.2021)

MoT MBI POBS HHOE MHEEHEE CTyae HYeCrkaro coseTa VHHUBe prd TeTa

BPFHMHEC yurena
wl5s deenpana 2021

{Mpomkan oT 15.02 2021 NP CC15-02-211)

VTEEFH TAHD
Mor MBH pOBS HHOE MHEEHIEEe HayuHaro CTy JeHYeckom coBera PerTop Yeuee podTera BFHEC
VuupepcuTera BEPHEC yuTedo Kaesuos BETATHA BAagiMMpoei
w15 s deenpana 2021 wl5s dappans 2021 r.
[Mpomwan ot 1502 2021 N9 HC15-02-211) (Mpoagas N9 15- 02 211

OueHoO4YHbIe MaTepHaIbI [10 AHCIIHITIIHHE
CRynenTypa

Hﬂ.l'l'p aBJleHH e NoJroToBEH

54.03.01 dx3aiH

O6p a3 0BATEIEHAA TP OTPAMM A

HarnpasneHHo cTh [Mpod k) Mp orpamMyen
Iu3aiH

KBanudHKaIMA BHINYCKHU KA — HARANABD
doprMa 0BYUEHHA — CMHO-3A0MHA A

COMNACOBAHO COMMACOBAHO

ABETOHOMHAA HEKDMMEPHECHAA OFTAHIBALIMA AETOHOMHAA HEKOMMEPMECHKAA OPTAHM3ALIMA
J0TOMHHTENBHO D PO ECCH OHATTBHOTD OBPA3DBAHMA NPOSECCHOHANBHAA OEPA3 DBATENBHAA OPTAHFSALIMA

‘MOCHDBCHAR AHATEMMA MPOSEC CHOHANEHBIX KOMITETEHLIMA® “VHHEBEPCHTETCHMA KOULIENM EPHMECT
MpopekTop noyyebuoi pabore 3amMeCTHTENL AUPEETOpE 10 YeebHO- BOCHMTATeNBHOE pa Bore

Fadapopa OKcara Bradi MpoBHa, Ka I IaT 3 KOHOM ITYecE i HayK HocTion AHacTacii BaaguMupoBeHa
wl5s deppana 2021r. wl5s deeppans 2021
[Muer carnsconadia NP 54 03011 oT 15+ hespang 2021r) [Muer carnsconadia NP 5403011 or «15+ deapang 2021r)

Mockea
2041



